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Riffage Tries
Offline Strategy

BY MARILYN A. GILLEN
NEW YORK—In what some view as
a natural evolution for the sector, a
few online music companies are be-
ginning to establish business pres-
ences offline.

Some are searching for proven rev-
enue streams not
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BY ED CHRISTMAN

NEW YORK—BIlockbuster album
sales this year have raised con-
cerns as well as cheers for music
sales, distribution, and retail exec-
utives.

Heity Sales Raise Issues

Some Fear Bar For Artists Now Set Too High

Retailers have been ecstatic
about the steady flow of hit prod-
uct in the first half of the year—a
period traditionally devoid of big
releases, as labels wait for the
fourth quarter to
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Black Promoters’
auit Proceeds

BY RAY WADDELL

NASHVILLE—A U.S. District
Jjudge in New York issued an opinion
and order June 30 that lawyers for
the Black Promoters Assn. (BPA)
could proceed with a $700 million
lawsuit against eight major booking
agencies and 26 promoters. The case

subject to the precar- On the plus side, Retailers Assess ship  superstar can now proceed
ious ebbs and flows of 2000 has produced Dance Music Market titles. m to a federal jury
a difficult Web mar- trial.

ket, while others are
looking to mine nat-
ural synergies or
drive traffic back to their sites.
Riffage.com is perhaps the perfect
dotcom example of these emerging
hybrids; the company will announce
Tuesday (11) that it has acquired the
label 1500 Records, formerly part of
(Continued on page 104)
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RIFFAGE

Indigo/Harmonia Mundi’s
Traoré Gaptures The Soul
0f Humanity On ‘Wanita’

the three biggest

.. Page8

On the negative

first-week sales
debuts ever—albums from ‘N
Syne, Eminem, and Britney
Spears have exploded out of the
box—causing many to wonder
how high is up.

side, some are wor-
ried that the 1 million-unit weeks
by Spears, ‘N Sync, and Eminem
will create unrealistic expecta-
tions among other top acts and
(Continued on page 104)

Artists Keep The West Alive

Cowboy Culture Reaches Out To New Generation

BY DEBORAH EVANS PRICE
NASHVILLE—Few national icons
are more closely associated with
American culture than the cowboy.
During the glory days
of westerns on the sil-
ver screen and TV, the
lifestyle of the singing
cowboy was brought to
vivid life by artists who
personified the values
and integrity of a
bygone era.

Roy Rogers, Gene
Autry, and Rex Allen Sr. were the
cream of the crop of singing cowboys
who made western music a vital part
of the U.S.” entertainment land-

scape. Sadly, in the past two years,
all three of those legendary artists
have died. Now that they’ve gone on
to greener pastures, just what is
happening to the
musical style that
those men made such
an integral part of
the American experi-
ence? Is there a new
generation of singing
cowboys willing to
carry the music to
young audiences?
The answer is a resounding yes.
The spirit of the West is alive and well
in the music of such modern-day
(Continued on page 106)

BEGINS ON PA

2.

Judge Robert P.

Patterson Jr. failed to dismiss the
suit, which was first filed in Novem-
ber 1998 on behalf of the Black Pro-
moters Assn. (BPA) (Billboard, Nov.
20, 1998; April 8, 2000). The suit
alleges antitrust and civil rights
charges against the booking agen-
cies and promoters for “maintain-
(Continued on page 112)

Angel S snankar
Finds Own Voice

BY JIM BESSMAN
NEW YORK—Having estab-
lished herself as a gifted stu-
dent of her legendary father,
Ravi Shankar, on her 1998
debut album, “Anoushka,”
sitarist Anoushka Shankar is
bringing out a little more of her
(Continued on page 105)
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IT’S YUUR THING isley Brothers

The Isley Brothers have written and recorded over 300 compositions
including some of the most memorable songs of the past six decades

“That Lady (Part 1) = “Live It Up [Part 1)”+ “The
“Love The One You're

FIGH T THE PU WER Isley Brothers
David Pullman Proudly Announces
The Just Completed isley Brothers Bonds
Over 51 Billboard Hits!

$5.95 US $6.95 CANADA

“Shout” « “It's Your Thing” = “Twist and Shout” »

Pride (Part 1)”«“Fight The Power”«“Take Me To The Next Phose” «

29>

“I Turned You On” « “If He Con, You Can” + “Keep On Doin” * “Freedom” « “Warpath” « With “Don’t Say Goodnight (It's Ti PR 8

2 P o, e om y Goodnight (It's Time for Love)”+“This Old Heart Of Mine (ls Weak For

B::‘;'f"&%g"”,, Rl e el Ve s ey You]"+“One Of A Kind"«“For The Love Of You" s “Betwaen The Sheets” » "Horvest For The

Disco Night {Rock Don’t Stop}” « “I Wonno Be With You" » “Here We Go Again (Port r / World” » “Bless Your Heart"” « “Get Into Something” « *Girls Will Be Girls, Boys Will Be Boys”

1)”+*“Who Said?”+*“Hurry Up ond Wait”+“Inside You (Part 1)”+“The Real |

ﬁ:;yl L‘Qf';;)gsss:i"h;;;r’;’-vf@h”?:\,a }v;ovtu; fms [Rock e u;"!. \'/v]h)igg)j:;"tu:i'z A O 1370 Avenue of the Americas, 26th Floor, New York NY 10019

A e i H0 LT BILILICL WICEED (i) o e o \ ’ Fax: 212-750-0464  E-mail: info@pullmanco.com  Tel: 212-750-0210

Sailin’ Tonight” » “Spend The Night” = "You'll Never Walk Alone ';‘mﬁi’“mﬁ David Puliman.  Rudolph Isley y : P kg

0""74808"02552'"7 = Securitizing The Future www.pullmance.com

ADVERTISEMENT

www americanradiohietorv com


www.americanradiohistory.com

%‘%&EP Online

J .e_nliBa_

iFilm

ifilm.com

MUSIC TELEVISION®

J on_aBSn_ ek J .e_aliSe_

The world’s most advanced

If you have a computer, you already own the world’s most ~ get ready to view over 38 channels of streaming video from

advanced TV network. All you have to do is turn it on. some of the biggest names in broadcasting.
Presenting the QuickTime TV™ network. Just It's all absolutely free. And it’s all been made possible,

A .
Gkamal download the new QuickTime" 4 Player and thanks to the alliance of QuickTime and Akamai.

©2000 Apple Computer, hnc. All rights reseried. The Apple logo is a registeved trademark and QuickTime. QuickTime TV and the QuickTime 7V logo are
trademarks of Akamai Technologies, Inc. BBC, BBC World and the BBC and BBC World logos ave trademarks of the British Broadcasting Corporation
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QuickTimeTV"™

TV network isn't on your TV,

QuickTime 4 brings you the most advanced technology youre in the perfect place — and you can enjoy streaming
for streaming video. And Akamai delivers the most advanced video at a level of quality others can only hope to deliver
and reliable network of streaming servers around the globe. in the future. To download your free QuickTime 4 _#

S0 no matter where on earth vou plug into the Internet, Player, visit us today at www.quicktime.com. ﬁ

trademarks of Apple Computer, Inc. Infernet access requires Internel service account, fees may apply. Akamai and the Akamai logo are registered
and are used under license. BBC and BBC World Logos ©BBC 1996. Other logos displaved may be trademarks of their respective companies,
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A SPECIAL OCCASION TO-SALUTE
OUR TWO INAUGURAL' HONOREES

CHARLES KOPPLEMAN o, " MARTIN BANDIER
CHAIRMAN, CHAIRMAN AND CEQO,

CAK UMVERSAL CREDIT CORP o ¢ EMIMUSIC PUBLISHING

“EO REn

“J. MARTELL ¢
- FOUNDATION

10TH ANNIVERSARY
TEAM-CHALLENGE

Charles Koppleman and Martin Bindier cordially invite you
to compete for theaMartell Gup
at the Ridgewob({ Country Club, Paramus, New Jersey
~ Site of the 2001 Senior, PGA Championship’

August’7, 2000

Contact Peter L Kauff, ¢/o The T.J. Martell Foundation
555 Madison Avenue, 34 Floor, New York, N.Y. 10019
Telephone queries: Diane Baker 212-757-1236
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‘Wanita’: Discovering The Soul Of Rokia Traore

When one gets lost in the West African country of Mali, the cus-
tomary request for personal guidance is “Sila jira kan na,” mean-
ing “Show me the way.” In the oppressively hot streets of the crowd-
and dust-clogged capital city of Bamako, such entreaties from
strangers are accepted as routine, since one market-swarmed
street can resemble a dozen disorienting others. But in the sphere
of contemporary Malian music, as in the world at large, the famil-
iar appeal takes on a special poignancy, because the ability these
days to offer confident direction is in inecreasingly short supply.

One of the finest records issued anywhere this year is “Wanita”
(Indigo/Harmonia Mundi, due Tuesday [11]), the second album by
Malian singer/songwriter Rokia Traoré. The follow-up to her much-
praised 1998 debut, “Mouneissa”—which sold over 40,000 copies in
Europe—the new release expands on the softly poetic but intense-
ly persevering messages of a woman who is quietly but questfully
altering the face of African music. On a planet seemingly rife with
self-righteous anger, racial antagonism, and inter-family tension,
she ealmly petitions on songs like “Souba” for humil-

A member of the Bamana ethnic group, Traoré is descended
from the noble warriors of the Traoré clan, but she is free by cus-
tom from the caste-oriented constraints of other tribes (like the
Maninka) that relegate public vocalizing to the social strata of nya-
makala (craftsmen). Unlike the Maninka ranks from which sprang
national musical stars like the magisterial Salif Keita or such so-
called “divas from Mali” as Kandia Kouyaté, Ami Koita, and Oumou
Sangaré, Traoré’s grounding in music was casual and spontaneous.

“Besides singers from Mali, my influences are jazz, classical, and
rock,” she says. “I like Ella Fitzgerald, Tina Turner, and Joe Zaw-
inul of Weather Report. And the bulk of the themes on the album
are from everyday life—which means living with others, with its
pros and cons. On songs like ‘N’Gotolen” and ‘Souba,” it just says
that you need the others, the people that are in your background,
and you should give them all the respect that they deserve.”

As we struggle through a cusp-of-the-millennium era without
progressive leaders, clamorous cowardice frequently passes for

courage and selfishness for wisdom. In place of such

ity and reconciliation; and as modern societies
inereasingly exploit women via popular degradation
while idealizing male brutality, she warns on “N’Go-
tolen” against the dangers of building either a boom
economy or a cultural pecking order based on con-
tempt for others.

“There is a trend for selfish individualism also in
Mali, even though we’re very far away from the sit-
uation with the United States or Europe,” she says,
smoothly shifting from French to her mother tongue
of Bamanan, with sudden bursts of English. “But
I'm singing this way because, from speaking with
the elders in Bamako, there has been and still is a
big human interest in the worth of family members,
neighbors, and colleagues in our offices or work-
places. I'm very conscious that, with all the money
some people have these days in the U.S. and other
countries, there is an aggressive individualism that
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decadent notions of what constitutes fit paths to
fame and fortune, Traoré offers the title track of
“Wanita,” which she says is named for “an imagi-
nary person, a sort of internal voice or conscience
that gives me more and more will when the courage
is not there anymore, so I will be able to get to the
top of the tallest tree or mountain.”

There’s a potent sense of delicacy in the music
that announees that human dignity must be a shared
experience or it does not endure. And songs like
“Yaafa N'Ma” (“We must ask and grant pardon/All
of you who count for me/Forgive me for to err is
human”) show great faith in the concepts that love
is power and gentleness is strength.

“T have to think like this because I'm only 1 meter
and 60 centimeters [5 feet, 4 inches] tall, and my
weight is only 48 kilos [108 pounds],” she confesses
with a laugh, “so I must believe this, or I would lose
all the time.”

W Vark Summeary

has catastrophic consequences. You can feel that this
misguided individualism is part of this violent
process today in many homes and streets. I'm telling on other songs
on the album that if you have a conscience about the importance of
life and your proper individual life, you can avoid this violence and
killing. But the fact that we're allowing it to happen is still baffling
to me,” she adds sadly.

In Mali, whose hierarchical musical traditions are dominated
by either the ceremonial drama of the often haughty male griots
and jelis (storytellers) or of the vociferous jelimusolu (female
praise singers), Traoré’s own music is uniquely informal, person-
able, and tender. Her intimate-sounding acoustic accompaniment
consists of balafon (wooden xylophone), kora (a highly resonant
harplike instrument with 21-25 strings), ngoni (lute), and an occa-
sional electrified bass, plus the guitar and percussion Traoré splits
with others during the lovely solo and choral voeals (the latter
sometimes overdubbed by Traoré). The musie grips listeners as it
glides into a rich nether realm between tribal chant and folk chan-
son, prodding the spirit with ideas that are bluesy in their con-
victions but almost Asian in their plucked airiness. And because
the subject matter is so boldly expressed, its passionate tug soon
grows addictive.

Born Jan. 26, 1974, to diplomat Mamadou Dian-
guina Traoré and Oumou Traoré, his wife from the same clan,
Rokia is the middle child of seven. She grew up playing beside the
famed River Niger that bisects the city as it snakes its way through
the central portion of West Africa, but she also spent portions of
her youth in Algeria, Saudi Arabia, France, and Belgium because
of her father’s diplomatic postings. She was first encouraged in
her career by Jacques Szalay, director of the French Cultural Cen-
tre in Bamako, and then championed by Northern Mali gui-
tarist/singer Ali Farka Touré during the period when she copped
the Radio France Internationale prize as African Discovery of ’97.

Of all the artists covered in this column over the past eight years,
Rokia Traoré, who tours North America this summer, is one of the
most original and inspiring this writer has encountered. Her brave
music on “Wanita” is a mighty sword of hope, as soft as a feather
but as real as steel.

“The role I might play is dependent on everyone else who hears
my music,” she says. “I have messages to transmit in the music,
but then it’s your turn to feel it. The guidance we need, the essence
or soul of life that we all seek, only becomes reality through our
relationships with each other.”

European Gourt To Settle Dutch Rights Fee Dispute

BY ROBBERT TiLLI

HILVERSUM, the Netherlands—An
ongoing legal battle between NOS, the
Dutceh umbrella organization for publie
broadeasting, and neighboring rights
body SENA has finally been referred to
the European Court by the Dutch High
Court. The Strasbourg, France-based
court now will have to settle the dispute
regarding the exact fee NOS has to pay
SENA per year. A date for the hearing
has yet to be confirmed.

“For the past six years we’ve been
arguing with NOS about the fee,” says
SENA marketing director Anne Se-
vinga. “Only in 1993 did the Netherlands
ratify the international neighboring

‘It’s greatly unfair the
way the artists and
producers we represent
are treated by NOS.
Meanwhile, NOS does
pay its yearly bills to
author rights body
BUMA’

- ANNE SEVINGA -

want to pay more than “some hundreds
of thousands of guilders,” as it did before
1993. In a preliminary case, the district
court in the Hague set the amount at 6
million guilders ($2.9 million), which in
1996 the court of appeal subsequently
reduced to 2 million guilders ($860,000),
effective for the period until 1998.

NOS says that it wants to wait for the
final verdict in the European court
before it starts negotiating for the peri-
od after 1998.

“It’s greatly unfair the way the artists
and producers we represent are treated
by NOS,” says SENA's Sevinga. She adds,
“Meanwhile, NOS does pay its yearly bills
to author rights body BUMA.” NOS

rights treaty, which was concluded in

reportedly pays an annual 30 million

’—_ —
— & = PRESIDENT: Howard Lander
-

- Vice Presidents: Howard Appeltaum, Marie
Gombert, Irwin Kornfeld, Karen Qertley, Ken
Billboard Music Group Schlager, Joellen Sommer, Adar White

Rome in 1961. So, for a start, we were
already 32 years behind. The NOS then
constantly refused to discuss a reason-
able due fee.”

NOS claims that it voluntarily paid a
yearly sum to NVPI, the Netherlands’

International Federation of the Phono-
graphic Industry body, before 1993 and
that the due fee to SENA should be along
the same lines.

SENA wants 7.5 million guilders ($3.7
million) a year, whereas NOS does not

guilders ($14.6 million) to BUMA.

In the wake of NOS’ refusal, the
umbrella organizations for local and
regional radio OLON and ROOS are also
refusing to pay the right due fees, claims
SENA.
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Top Of Tue News

8 Napster fakes on a new
defense for its file-sharing program.

Artists B Music

10 Executive Turntable: Scoft
Pascucci is promoted to senior
VP of business affairs, West
Coast, for Sony Music Entertain-
ment.

14 Judas Priest's Rob Halford
refurns to his metal roots with “Res-
urrection” on Metal-Is/Sanctuary.
14 The Beat: Dogstar is mak-
ing Ultimatum debut with “Happy
Ending.”

18 Boxscore: The Who and
Unamerican gross more than $1
million in Auburn Hills, Mich.

CHICANE: P38

21 Soundtracks and Film
Score News: The soundtrack to
the “Pokémon” sequel will focus
more on the film’s subject matter.

22 Popular Uprisings: John
Wesley Harding offers his brand
of pop fare on new Mammoth set.

38 Reviews & Previews:
Albums from Kim Kashkashian,
Kina, Brian Wilson, and Chicane
are in the spotlight.

41 R&B: De La Soul offers
triple threat by way of its “Art Offi-
cial Intelligence” trilogy.

42 Rhythm Section: Jagged
Edge commits fo the No. 1 spot
on the R&B singles chart with
*Let's Get Married.”

48 Dance: Junior Vasguez has
a new label and a new attitude.

DE LA SO0UL: P 41

51 Country: Ricochet rocks
out on “What You Leave Behind.”

55 Classical/Keeping Score:
Composers Nicholas Maw and
John McCabe contribute to
Britain’s rich musical output.

56 Jazz/Blue Notes: Drummer
Steve Smith provides the backbeat
on various fusion projects.

57 In the Spirit: Rumors sur-
round CGI Records, as Platinum
Entertainment president Steve
Devick resigns.

57 Higher Ground: Crystal
Lewis offers *Fearless” set on her
own indie label.

58 Songwriters & Publishers:
Arc Music uses promo collections
to showcase its various fitles.

59 Pro Audio: JSM and
Howard Schwartz Recording go
global with expansion plans.

60 Latin Notas: Zinzzero
incorporates its various musical
tastes into a modern norteno
sound.

INTERNATIONAL

63 The Canadian singles mar-
ket should get a boost from
downloading.

66 Hits of the World: Bon
Jovi's "It's My Life” remains atop
four international charts.

67 Global Music Pulse:
British-Asian artist Mushtaq
receives critical acclaim for six-
song sampler.

MercuanTS B MABKETING
68 National Record Mart refo-
cuses after year-end loss.

70 Declarations of Indepen-
dents: Former PED employees
join Bayside Entertainment Distri-
bution.

71 Child’s Play: "Thomas And
The Magic Railroad” soundtrack
on track for August release.

72 Retail Track: National
Record Mart president Bill Teitel-
baum returns fo the business of
record retailing.

74 Sites + Sounds: San Fran-
cisco start-up Idealive helps indie
acts get a financial start.

77 Home Video: Artisan Home
Entertainment gets physical with
its acquisition of the Denise
Austin fitness catalog.

PROGRAMMING
97 WLTW New York's Jim Ryan
embraces the hits of its fop 40
and rhythmic sister stations.
98 AirWaves: The best and
brightest moments of Airwaves
past are presented.
99 The Modern Age: Elwood
demonstrates the importance of
self-promotion with “Sundown.”

AIRWAVES

i
coouio: P 98

100 Music Video: “Russell
Simmons’ Oneworld Music Beat”
is set for a revamp.

FEATURES
92 Classifieds
95 Update/Goodworks: [nner-
City Arts presents Noche De
Encanto benefit in L.A.
109 Hot 100 Spotlight: Verti-
cal Horizon's “Everything You
Want hits No. 1.
112 Between the Bullets:
Three albums that top the Top
R&B/Hip-Hop Albums chart also
enter The Billboard 200’s fop five.
113 This Week’s Billboard
Online
114 Market Watch
114 Chaort Beat: A commer-
cial single gives Vertical Horizon
a chart-topper.
114 Homefront: Billboard
names new Pro Audio and Bill-
boardBulletin editors.

EGUEST COMMENTARY?

Cyberspace: Gopyright’s Friend Or Foe?

BY RALPH PEER I

One caveat that is always required
when discussing the Internet is that noth-
ing is constant. Who would have thought
even a few weeks ago, never mind at the
beginning of the year, that two majors,
Warner Music Group and BMG, would
enter into blanket licensing agreements
with MP3.com? Is there a way to legit-
imize Napster with its 10 million users?

Stay tuned and remember that what is
an atrocity today may be the key to the
market tomorrow. In this spirit, anything
written here is subject to change.

First, let me admit that I am an un-
abashed proponent of music on the Web. I
believe the music publishing community,
as major content owners, is poised to gain
significantly from the new tools and new
markets of the online world.

Simultaneously, I am a realist and do
not suggest that the music industry will
principally be an online business tomor-
row. But certainly much less than a decade
from now, marketing and distribution will

‘The rules and business praclices
that will be guiding us in the
post-transition era are being cast
now, so it is important to be aware

of them and to play a partin
creating them’

Ralph Peer Il is chairman/CEO of
peermusic.

have undergone a significant transforma-
tion. The fact is that the rules and busi-
ness practices that will be guiding us in
the post-transition era are being cast now,

S0 it is important to be aware of them, to
be immersed in the issues, and to play a
part in creating them.

THE DIGITAL WORLD

Few would deny that we have entered
the digital age. Digitalization in all its
many facets is driving our economy, is
responsible for much of today’s innovation,
and is creating most of America’s new
jobs. By about 1995, the Web had moved
on from its earliest military applications
and its foundations in academia and for
the first time became commerecially use-
ful with the development of point-and-click
browsers, notably Netscape, and user-

friendly search engines, notably Yahoo!.
At the same time, about 15 miles south
of Silicon Valley in Santa Cruz, Calif.,
(Continued on page 101)
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Dance Music Gains At
Radio, But Retail Lags

BY CHUCK TAYLOR

NEW YORK—While the U.S. dance
community has finally earned a lit-
tle respect from the music industry
with the 1997 launch of two Gram-
my dance categories and is enjoying
increased exposure at radio, it
remains perplexed by spotty sales at
retail outlets.

On the eve of Billboard’s annual
Dance Music Summit, Wednesday-
Friday (12-14) at the Waldorf-Asto-
ria here, radio has come to the dance
realm with more support in the past
several months than at any point in
the past five years.

Recent dance tracks making a for-
midable showing on The Billboard Hot
100 include Eiffel 65's “Blue (Da Ba
Dee),” Sonique’s “It Feels So Good,”
Alice Deejay’s “Better Off Alone,”
Basement Jaxx’s “Red Alert,” and
Amber’s “Sexual (Li Da Di).”

Even artists whose reputation has
never hinged on dance-happy alter-
natives are getting in on the act:
Sting’s  “Desert

Typically, notes one dance music
insider, a successful dance single
moves 25,000 to 50,000 units with top
40 play and 5,000 to 7,000 without.

Columbia Records’ dedication to
the dance segment is evident on the
Hot Dance Music/Maxi-Singles
Sales chart. In the July 8 issue, six
of the top 10 titles were credited to
the label.

“Indeed, it’s a very important part
of our roster,” says Dave Jurman,
senior director of dance music at
Columbia Records. “We're very
proud of the success stories we've
had with Lara Fabian, Mary Mary,
and Madison Avenue, whom we
launched at the clubs, and now
they're crossing over. The success of
these artists, and others like Alice
Deejay, Sonique, and Amber, have
opened radio and retail to see that
these kinds of records do work.”

But despite the boon for labels,
retailers say dance music remains a
title-driven genre, not a brand that
is gaining overall

Rose” with Cheb
Mami has spent
eight weeks atop
Billboard’s  Hot
Dance Music/Maxi-
Singles Sales chart
and is currently No.
21 on the Hot 100,
thanks to co-produc-
tion chops from
dance maestro Vie-

‘Dance is never
going to
explode, but it’s
never going
away, either’

- DAVID SEAMONS -

momentum.

“Dance is never
going to explode, but
it’s never going away,
either,” says David
Seamons, record
sales manager for
Tower Records Lin-
coln Center in New
York. “When a
strong release comes

tor Calderone, while
Bryan Adams lent his vocals to Chi-
cane’s “Don’t Give Up,” currently
No. 3 on Hot Dance Music/Club Play.

“Dance music is more accepted
now, so it’s a good time for it. It’s def-
initely been stronger of late—but it’s
always been cyclical,” says Erik
Bradley, assistant PD/musie director
of dance/hip-hop WBBM (B96)
Chicago. “When it’s been a while
since we’ve had a record like the
Sonique or Alice Deejay, they do tend
to stand out. Eiffel 65 sold 120,000 of
‘Blue’ in Chicago alone, which is a big
number for a dance act.”

However, while labels celebrate
the fact that dance music is excelling
at radio, both major retailers and
boutique dance shops say the picture
isn’t as rosy for them.

On the label side, “compared with
the last couple years, dance music in
2000 has shown a lot of improve-
ment,” says Victor Lee, head of
dance A&R for dance/hip-hop label
Tommy Boy Records. “Once again, a
lot of dance music has become pop
musie. Before, the only way to be
exposed to dance music was through
the clubs, and a lot of top 40 listen-
ers weren’t old enough to get in.”

A case in point is Tommy Boy’s
tenacious effort to cross Amber’s No.
1 Club Play and Maxi-Singles Sales
hit “Sexual” to the top 40 side. “With
careful marketing and budgeting, we
were able to make a profit on the
album,” Lee says, noting that the
artist’s current self-titled set has
moved 181,000 copies “based on one
single,” with maxi-singles sales top-
ping 250,000.

out, like the Alice
Deejay, it sells. But there’s no con-
sistent streak. It’s a strange market
to get across to people, because
they’ll hear a song in the clubs and
not be sure what it is or who it is.”

Seamons adds that the brand is
marred by the bandwagon approach,
where a certain dance sound is mud-
died by copycat songs, which ulti-
mately “drains the market.”

For Wresch Dawidjan, owner of
Twelve Inch Dance Records in
Washington, D.C., the prevalence of
dance music at the mainstream level
has hardly signaled a revolution for
his store, which specializes in main-
stream dance, hip-hop, import, and
house. “I hate to tell people this, but
business has not been strong. I'd say
we're down 156% to 20% from a cou-
ple of months ago,” he says. “Ironi-
cally, the fact that radio has been
opening up to dance isn’t helping the
specialty stores. Once you're on the
radio, your Tower or Best Buy will
begin carrying dance titles, and
that’s where the masses will go.”

Dawidjan is also quick to point a
finger at Web sites like Napster,
which he believes attract a high per-
centage of club kids. “There are a lot
of people in this community that
want to have songs before anybody
else does, so more and more are
downloading now,” he says. “If the
courts lean in favor of Napster, it will
deal a tremendous blow to dance
music. I can see its influence when
we get requests for things like the
new songs from Madonna and Debo-
rah Cox, which aren’t even out yet
but are available on Napster.”

Napster Launches New Defense

BY EILEEN FITZPATRICK

LOS ANGELES—After losing the
argument that it is an Internet service
provider (ISP) and exempt from liabil-
ity under “safe harbor” provisions,
Napster is embarking on a new strat-
egy that puts its file-sharing program
on trial.

In its response to the Recording
Industry Assn. of America’s (RIAA)
June 12 request for a preliminary in-
junction to remove all songs owned by
its member companies from Napster
directories, attorneys for Napster are
citing the Diamond Rio court vietory
against the RIA A in 1999, which deter-
mined that S3’s Rio player did not vio-
late copyright laws under the 1992
Audio Home Recording Act (AHRA).

In that case, a court determined that
transferring MPS3 files copied onto a
computer hard drive to a portable play-
er was legal.

“If a consumer can copy an MP3 file
from his or her hard drive without vio-
lating the copyright laws, it is evident

HOB Gombines
Venues, Web
In Gampaign

BY MELINDA NEWMAN

LOS ANGELES—In its first major
effort to converge its venues with its
online presence, HOB Entertain-
ment has launched a promotion that
is intended to drive people to both its
House of Blues clubs and its Web
site, HOB.com.

Through August, visitors to House
of Blues venues are given an inter-
active CD-ROM upon their depar-

ture from the

buildings. The dise

connects them to a

special location on
- HOB.com that al-
" lows them to enter
a contest to win
two free passes,
parking, and other
perks to all shows
at 22 HOB venues until the end of the
year.

Each weekday until the end of the
promotion, a winner will be drawn
and awarded the two passes. Two
million CD-ROMs are expected to be
distributed. Among the participating
venues are House of Blues clubs in
Los Angeles; Cambridge, Mass.;
Chicago; New Orleans; and Las Ve-
gas, as well as Los Angeles’ Univer-
sal Amphitheatre, Dallas’ Starplex
Amphitheater, and Atlanta’s Lake-
wood Amphitheater.

“This is the kind of synergy we’re
able to create between our touring,
concert venue, and media properties
divisions,” says Lou Mann, president
of HOB Media Properties.

“Our goal is to bring 200,000 reg-
istered members to the Web site,”
says Chris Stevenson, senior VP of
sales and marketing for HOB Enter-
tainment. Registered members are
given frequent updates on shows in
their area, as well as information on
Webcasts, digital downloads, and
other content offered by the site,

(Continued on page 44)
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that Napster’s Internet directory does
not violate copyright laws either,” say
court papers filed on July 3.

Under the Rio decision and the home
recording act, “consumers have the
absolute right to create and transfer
digital music for noncommereial pur-
poses, since its users are not directly
infringing,” the response says. “Nap-
ster cannot be liable for contributory
infringement.”

In her May 5 decision, U.S. District
Court judge Marilyn Patel ruled that
Napster had not proved that it is an
Internet service provider and thus
exempt from liability under the Digital
Millennium Copyright Act’s “safe har-
bor” provisions (Billboard, May 20).

Following the decision, the RIAA
filed the preliminary injunction motion
on June 12,

Daniel Johnson Jr., one of seven

attorneys representing Napster, says
that the Diamond Rio case and the
AHRA set a precedent for fair use of
MP3 files.

“This is the first time we’ve ad-
vanced this defense, and while the
court denied us as an ISE, it didn’t
relate to fair use. The Diamond Rio
case constitutes fair use,” says John-
son. “The RIAA is trying to destroy
the technology of file sharing and to
distribute music only in a way they
want to distribute it.”

The opposition paper also says that
granting the injunction would violate
consumers’ First Amendment rights,
that the plaintiffs are engaged in
“copyright misuse,” and that con-
sumers use the program for many
“non-infringing” purposes, which is
permissible under the Supreme
Court’s 1984 Sony Betamax decision.

In that infamous case, the court
decided that the VCR technology
could not be hindered simply because

(Continued on page 105)

More Than A Dealing. Legendary rock group Boston recently signed a record-
ing deal with Artemis Records. Original members Tom Scholz and Brad Delp will
be featured on a new album, described by Scholz as “a marriage of alternative
influence with unmistakable, classic Boston style.” Boston's 1976 self-titled
album is one of the fastest and best-selling debut albums in history, selling over
16 million copies. Shown, from left, are Danny Goldberg, president/CEO of
Artemis Records; Sage Robinson, VP of media and artist relations for Artemis
Records; Diane Gentile, VP of promotion for Artemis Records; Michae! Krumper,
executive VP of Artemis Records; Scholz; Shannon McSweeney, manager of
A&R for Artemis Records; and Daniel Glass, executive VP of Artemis Records.

oobel Moves To AudioTrack

BY MELINDA NEWMAN

LOS ANGELES—After 16 years at
ASCAP, Ron Sobel has resigned to
become president of Seattle-based
AudioTrack Watermark Solutions
Inc.

Sobel, who was ASCAP’s VP of
creative affairs/head of the Los
Angeles office, started his new job
Monday (10). His last day at ASCAP
was July 7. Sobel is based in Audio-
Track’s Los Angeles office.

“My goal is to deliver a royalty
monetization protocol that does two
things,” says Sobel. “One, it en-
ables accurate royalty collections
and distributions to rights holders,
and, two, [it enables us] to imple-
ment what we call ‘a mall in every
song.””

Sobel explains that AudioTrack
has developed a commerce compo-
nent to its watermarking, so that
when consumers stream or download
a song watermarked by the compa-
ny, they will be asked if they want to
be linked to the Web site of the art-
ist, songwriter, or label.

“We're going to announce at [the]
Plug.In [conference] several major
artists who have agreed to take the
mark in their work, as well as a pilot
program we have with a label,” says
Sobel.

Although the 5-year-old Audio-
Track is based in
Seattle, Sobel will
be based in Los
Angeles because
“we really want to
be seen as an
entertainment
and media serv-
ices company.
We're taking this
technology to film
studios, musie publishers, and the
artists’ community as a tool to
enhance collections and other digital
possibilities.”

Sobel, who will open the L.A. of-
fice, will be assisted by director of
label relations Colin Filco, who has
been working out of his L.A. house
for AudioTrack, as well as a handful
of other staffers.

SOBEL
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BY GORDON MASSON

and PAUL SEXTON
LONDON—When the Corrs be-
come official ambassadors of the
global record industry on July 13,
their predecessor in the post may
tell the Irish pop siblings to prepare
for an obstacle course, not a jog.

On that date in Brussels,
French keyboard wizard Jean
Michel Jarre will pass to the Corrs
(Andrea, Caroline, __
Sharon, and Jim) &=
his baton as artists’
spokesman of the
International Fed-
eration of the
Phonographic
Industry (IFPI)
(Billboard, May 20).

A ceremony is
planned at Hotel Le
Plaza, in the capital of the Euro-
pean Union, prior to the IFPI
Platinum Europe Awards—an
event designed to let Europe’s pol-
icy makers meet music industry
executives and, perhaps more
important, a selection of interna-
tional stars.

Says Jarre, “The creative link
with politicians is very important.
It's very dated to think that artists
talking to politicians is ‘square’—
it’s quite the reverse. The Plat-
inum Europe Awards are some-
thing very important to reinforce
this European
link.”

Since Jarre
became in 1998
the first artist to
serve in that
capacity for Lon-
don-based IFPI,
the worldwide
record industry
has become a
more complicated and, arguably,
less buoyant environment.

The challenges posed by the In-
ternet in general—and by MP3,
Napster, Gnutella, and Freenet in
particular—have polarized sec-
tions of the business, including the
artist community. By agreeing to
serve as (unpaid) ambassadors for
the IFPI, the Corrs are lining up
with Metallica, Dr. Dre, and a

JARRE

Web Issues Seen As Key
In The Gorrs’ IFP] Tenure

THE CORRS

handful of other performers who
have taken a public stand broadly
in line with the industry’s com-
mercial and intellectual-property
interests.

Other artists, including Limp
Bizkit (with a Napster-sponsored
U.8S. tour) and Courtney Love,
have taken a different view.

It is likely, then, that the Corrs
will face a bumpier track in their
two-year term, with
tougher questions
about the industry
from the media than
. those fielded by

Jarre.

s Says Sharon, “I
4 can understand why
[illegal download-
ing] would seem
quite harmless to a
young person. A lot of people tape
songs off the radio; that does hap-
pen. But it’s a lack of awareness.
[People] need to see it like walk-
ing into a record store and literal-
ly taking the CD, putting it in your
pocket and not paying for it, and
hoping you don’t get caught.”

She adds, “You don’t buy a book
and not pay for it; you don’t buy
your groceries and not pay for
them. Things in this world are not
for free, and that’s for a reason—
so we can all make a living.”

Jarre agrees. “I remember five
years ago when I was talking to
the record company about selling
my music on the Internet, they
were laughing at me; they thought
I was totally crazy,” he says.
“They thought in no way could it
be a danger, or a way of distribut-
ing musie.”

Showing a united front with his
successors, Jarre adds, “What the
whole Napster and MP3 thing
shows is the whole consequence of
the mistakes in the last few years
and the way record shops have
been replaced by big distributors.

“The real scandal is that in
France we have no more record
shops; we have megastores and
department stores,” he continues.
“Almost 60% of records sold in
France are sold in department

(Continued on page 109)

RECORD COMPANIES. Scott Pascucci
is promoted to senior VP of business
affairs, West Coast, for Sony Music
Entertainment in Santa Monica,
Calif. He was VP of business affairs.

Atlantic Records promotes Kim
Stephens to VP of A&R/VP of pro-
motion in New Orleans. Atlantic Ree-
ords also promotes Pamela Jouan to
VP of promotion, West Coast, in Los
Angeles and Mark Fritzges to VP
of promotion in Pittsburgh. They
were, respectively, VP of A&R/sen-
ior director of national promotion,
senior director of promotion, and
senior director of national promotion.

Michael Steele is named senior
director of pop promotion for Capitol

Loss Of Life Fails To Halt Festival

Nine Killed As Crowd Rushes Stage During Pearl Jam Set

BY KAI R. LOFTHUS

OSLO—Danish police have con-
firmed that the organizers of Den-
mark’s Roskilde Festival will not
face prosecution following the death
of nine concertgoers at the event
June 30. A spokesman for the
authorities tells Billboard that they
regard the tragedy as an accident
and not a criminal case.

The fans, aged between 17 and 26,
died as a result of a crowd crush dur-
ing Pearl Jam’s headline set. Anoth-
er 30 people were hospitalized. Pearl
Jam subsequently canceled the two
remaining dates on its European
tour in Belgium and Holland. Noth-
ing has been said about the band’s
U.S. tour that is scheduled to com-
mence Aug. 3 at Virginia Beach, Va.

The annual Roskilde Festival, held
22 miles west of Copenhagen, is a
nonprofit event that enlists local, un-
paid volunteers as security guards.
Festival CEO Leif Skov denies that
the tragedy was the result of securi-
ty defects, claiming that the police

found the crowd containment strue-
tures to be intact. Skov said, “We're
in the champions’ league when it
comes to security. This isn’t a ques-

‘We’re in the
champions’ league
when it comes to
security. This isn’t
a question of paid
or nonpaid
assistance’

- LEIF SKOV -

tion of paid or nonpaid assistance.”
Executives at major booking agen-
cies in Sweden and Denmark did not
return calls from Billboard seeking
general comment on concert securi-
ty issues. But in the wake of the may-

hem, festivals elsewhere are exam-
ining security measures. Scotland’s
T-in-the-Park organizers immedi-
ately launched a safety review in
response to the Roskilde accident,
ahead of their annual extravaganza
July 8-9.

Meanwhile, police are continuing
negotiations with BBC Radio 1’s
Love Parade organizers. That event,
in Leeds, England, is being billed as
the world’s biggest dance party, with
an estimated 500,000 people expect-
ed to attend. But with the images of
Roskilde fresh in the mind, police
claim they have not been provided
with enough detail about safety and
security arrangements.

The horrific Danish accident hap-
pened about 45 minutes into Pearl
Jam’s gig. Lead singer Eddie Vedder
halted the show because of extensive
pushing and shoving among the
50,000 people in attendance. He
repeatedly pleaded for the crowd,
which attempted to come closer to

(Continued on page 109}

Top U.K. Politician Forges Friendships
With Publishers At Annual MPA Gonfab

BY GORDON MASSON
LONDON—A British government
minister has assured members of
the music publishing elite that
their concerns will be addressed
when it comes to discussing
amendments to the European
Copyright Directive.

Kim Howells, parliamentary
under-secretary of state for con-
sumers and corporate affairs for
the U.K. Department of Trade
and Industry, said July 4 at the
annual meeting of the Music Pub-
lishers Assn. (MPA) that the time
frame for the directive to be rati-
fied is likely to extend into early
2001, when Sweden takes the
presidency of the European Par-
liament. “The Swedish intend to
use their presidency to highlight
the crime of copyright infringe-
ment,” Howells said.

Howells stated his belief that
the text of the directive is a “good
deal both for right holders and

TURNTABLE

‘G\ . :

PASCUCCI

STEPHENS

Records in Hollywood. He was exec-
utive GM of Hitmakers magazine.

Tiffany Baum is promoted to
manager of publicity for Arista Rec-
ords in New York. She was coordi-
nator of publicity.

PUBLISHERS. BMI promotes Daniel

JOUAN

FRITZGES

Spears to assistant VP of sales and
marketing, media licensing, and
Mark Barron to assistant VP of mar-
keting and promotions, media licens-
ing, in New York. They were, respec-
tively, senior director of Eastern
division, media licensing, and senior
director of sales and marketing.

consumers.” However, he added
that while the legislation might in
theory provide copyright protec-
tion, he is not confident that the

‘If we cannot
convince people
that [the theft of

intellectual
property] is a crime
that does have
victims, then we are
all in trouble’

- KIM HOWELLS -

relevant enforcement agencies
have either the resources or the
intelligence to pursue offenders.

Answering criticism that, under
government proposals, universi-
ties and libraries might be able to
distribute music publishers’ mate-
rial without fear of retribution,
Howells surprised his hosts by
agreeing that such institutions
should be made to pay for mater-
ial that is downloaded on their
premises. The question of how
payment would be calculated is an
entirely more difficult one, he
said.

The minister admitted several
times that he does not know all the
issues from the music publishing
point of view, but he was met with
warm applause for his candor and
willingness to forge better rela-
tions with the musie industry.

Howells concluded, “If we can-
not convince people that [the theft
of intellectual property] is a crime

that does have victims, then we
are all in trouble.”

In related news, the MPA’s sub-
sidiary company, Mechanical
Copyright Protection Society Ltd.
(MCPS), which is involved in the
licensing, collection, and distrib-
ution of royalties and license fees
from mechanical copyrights,
enjoyed growth throughout the
year, despite fears that a down-
turn in sales of sound carriers
would adversely affect the compa-
ny’s accounts.

Collections of distributable roy-
alties during 1999 amounted to
226.2 million pounds ($342.2 mil-
lion), compared with 207.3 million
pounds ($313.6 million) the year
before. Distributions to members
in 1999 totaled 213.2 million
pounds ($322.5 million), while in
1998 they amounted to 197.9 mil-
lion pounds ($299.4 million) (Bill-
boardBulletin, June 29).

John Hutchinson, CEO of
MCPS, said, “We are all holding
our breath on phonographiec
mechanical royalties, but the fig-
ures are continuing to rise.” He
said that MCPS had undergone a
drastic reorganization in a bid to
reduce costs and that its alliance
with the Performing Right Soci-
ety (PRS), of which he also is
CEO, had resulted in total costs
being reduced to about 10% of
revenue.

Hutchinson added that the
amalgamation of the MCPS/PRS
systems and operations would
help to further streamline the col-
lection and distribution process-
es. Giving hope for the current
year, he disclosed that phono-
graphic mechanicals remain
resilient and that he expects to re-
port a 6% increase on 1999’s fig-
ures next year.
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1997 Secure Commercial Download

First major label digital download. Duran Duran (Capitol)

1998 Live Internet Performance

First live performance with immediate publishing for download.
Jesus and the Mary Chain (Sub-Pop) / Plug-In '98

1998 Global Distribution Network

First global Internet distribution network launched. Now over
900 Liquid Music Network retailers.

1998 Global Territory Restrictions

First territory restricted download. (Beggars Banquet)

1999 Download on Amazon.com
First download lifted "Mirrorball" to #1 seller in one day
on Amazon.com. Sarah McLachlan (Arista)

1999 Syndicated Platinum Artist

First major label commercial download syndicated to retail sites.
Tori Amos (Atlantic)

1999 Retail Shopping Cart Integration
First digital download sold through retailer shopping cart
(TowerRecords.com). Dave Matthews Band (RCA)

1999 Broadcast Radio / Internet Promotion

First on-air, online promotion (122 stations). Resulted in artist
debuting at #1 on Billboard album charts. Creed (Wind-Up)

1999 Secure Digital Devices
First secure export to Sony Memory Stick Walkman
digital music player.

2000 Online and Offline Download

First commercial download from both online
and affline retailers. Ben Harper (Virgin)

2000 NARM Award Winner

First online distributor to receive a "Supplier of the Year" award.

Liquid Audio's systems for delivering digital music are currently being used by
more than 1,400 labels and 900 retailers worldwide. For more information visit
www.liquidaudio.com, email sales@liquidaudio.com or call 1-888-547-8430.
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Promotion Work Pays Off For Triple Threat Of New Acts

Elektra’s Adams Crosses Over

BY CARLA HAY

NEW YORK—This isn’t your mother’s gospel music. Somewhere
between old-school gospel and the often-raw frankness of today’s
R&B is Yolanda Adams’ music. Her current album, “Mountain
High ... Valley Low” (Elektra Entertainment), has gone where
few other gospel records have gone before: into the upper half of
The Billboard 200. Fueling sales for
the album, industry analysts say, is the
crossover success of the single “Open
My Heart.”

Released in September 1999,
“Mountain High .. .Vallev Low” de-
buted at No. 4 on the Heatseekers
chart in the Oct. 9, 1999, issue. The
album rose to the top spot on that
chart in the June 24 issue. It achieved
Heatseeker Impact status when it
Jjumped from No. 103 to No. 82 on The Billboard 200 in the July 8
issue. This issue, the album is at No. 77.

The crossover breakthrough of Adams is the realization of Elek-
tra’s main goal for the album, according to Elektra director of mar-
keting Lydia Andrews. “Yolanda already had a substantial gospel
base,” says Andrews, “and we wanted to bring the record to the
mainstream. By doing that we had to saturate the market. We left
no stone unturned. We hit all the major gospel publications and
some of the urban publications. We also did TV ads. She tours a
lot. Last fall when she toured we did a lot of in-stores in major mar-

(Continued on page 113)

BBMak Breaks On Hollywood

BY CARLA HAY

NEW YORK—BBMak is the type of act that’s perfectly suit-
ed for Disney-owned Hollywood Records: young, fresh-faced,
and talented, the British pop group has become the label’s
biggest breakthrough act so far this year. Also noteworthy:
In a musical climate in which U.K. bands have scarcely been
_ able to reach the top 20 of U.S. sin-
W& gles charts in the past two years,
¥ BBMak has broken that pattern.

“Back Here,” the first single
from BBMak’s debut album,
i “Sooner Or Later,” has already
become a top 20 hit on The Bill-
board Hot 100, while the album has
been ascending The Billboard 200,
where it stands this issue at No.
66. Industry observers point to a
well-executed marketing plan that has hit all the major out-
lets of exposure as the main reason for the group’s budding
commercial success.

Released in the U.S. May 16, “Sooner Or Later” debuted
at No. 1 on the Heatseekers chart in the June 3 issue. The
album subsequently spent two other weeks at that chart’s
top spot. “Sooner Or Later” reached Heatseekers Impact
status when it rocketed from No. 102 to No. 79 on The Bill-
board 200 in the July 8 issue.

“It all starts with the music,” says Hollywood senior VP

(Continued on page 113)

BBMAK

Touring Boosts Giant’s Disturbed

BY CARLA HAY

NEW YORK—Don't let the name fool you. Heavy metal band Dis-
turbed doesn’t preach mental illness and depravity on the group’s
debut album, “The Sickness” (Giant/Reprise Records), says lead
singer David Draiman.

“Individuality is the type of sickness we represent,” he explains,
“and that’s the sickness that we're
spreading.”

What's also spreading is the buzz
= on Disturbed, as “The Sickness” has
climbed into the upper half of The
Billboard 200. Industry observers say
that the album has been getting a
sales boost primarily because of the
band’s constant touring and exposure
for the album’s first single, “Stupify.”

Released March 7, “The Sickness”
bowed at No. 48 on the Heatseekers chart in the March 25 issue.
The album peaked at No. 3 on that chart before reaching Heat-
seekers Impact status by ascending from No. 109 to No. 94 on The
Billboard 200 in the July 8 issue. This issue, “The Sickness” is No.
84 on The Billboard 200.

The Chicago-based Disturbed—whose other members are gui-
tarist Dan Donegan, bassist Fuzz, and Mike Wengren—finalized
its current lineup when Draiman joined the band in 1997.

Disturbed is managed by Jeff Battaglia and Roger Jansen of
KMA Management. The band’s songs are published by Mother

(Continued on page 112)
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Rhino Extending Franchise With A Third Box Of Doo-Wop

BY CHRIS MORRIS

LOS ANGELES—Rhino Records’
most surprisingly successful reissue
franchise will continue to grow on Aug.
1 with the release of “The Doo Wop
Box II1,” the label’s third four-CD set
devoted to close-harmony rock’n’roll
vocalizing.

Rhino’s earlier doo-wop boxes
received an enormous lift last year
from a PBS special, “Doo Wop 50.” The
show-—an all-star live doo-wop concert
originally broadcast last summer by
WQED Pittsburgh and first aired
nationally during the December mem-
bership pledge season—increased
sales for the company’s original “Doo
Wop Box,” first released in 1993. Rhino
senior VP of marketing Garson Foos
says that collection is now Rhino’s best-
selling box to date, with 175,000 units
shipped.

Rhino will issue “Doo Wop 50” on
videocassette and DVD in August. A
live album drawn from the show will
be issued as an exclusive PBS pledge
premium in August and will go to
retail in November. “More Doo Wop
50,” a new special featuring unseen
footage from the '99 concert, is sched-
uled for a PBS airing in August. In
December, a completely new concert
show; “Doo Wop @ 51,” will be telecast
on the network.

Incredibly, Rhino had meager expec-
tations for the first “Doo Wop Box”

when the ecollection, co-produced by
genre experts Bob Hyde and Walter
DeVenne, was first released as a mail-
order-only item in October 1993. But it
was already much in demand by the
time the collection hit retail stores in
April 1994 (Billboard, Feb. 26, 1994).

“This is something that we project-
ed to do 10,000 [units] in a year,” Foos
recalls. “We put it out at a very high
price point because we thought, ‘There

are 10,000 collec-
tors out there
that’ll buy it, and
that'll be that.” We
did it as a labor of
love, and we
thought we could-
n't break even at it
unless we did it at
a higher price point.
Within the first
year, it had gotten up to 50,000 units,
and the press was just unbelievable.
Obviously, there was a latent, pent-up
desire for this music.”

Rhino released “The Doo Wop Box
IT” direetly to retail in 1996. Like its
precursor, the set compiled 101 classic
doo-wop hits of the ’50s and '60s.

Following the release of the first
box, a staffer at a Florida PBS station
named T.J. Lubinsky contacted Foos at
Rhino. Foos describes Lubinsky as
“one of these young R&B and doo-wop
savants. His grandfather actually

NEVILLE

started Savoy Records—he’s Herman
Lubinsky’s grandson.”

Lubinsky told Foos that his station,
which had broadeast a local doo-wop
concert, had successfully used the first
“Doo Wop Box” as a pledge drive pre-
mium. “He said, ‘I think we should try
to pull off some kind of national show; ”
Foos recalls. “I said, “Yeah, sure.””

In 1999, Lubinsky, now working at
WQED, approached Rhino to see if the
label would help finance a doo-wop con-
cert special that would feature the
Platters, the Cadillacs, the Harptones,
the Flamingos, and other surviving
acts of the classic era.

Foos says, “Sort of on a flier, we
went ahead and put in 15% of the fund-
ing for the show and would have been
happy to have broken even with the
sales via PBS and then made money
from the boost we got at retail.”

Foos says that “Doo Wop 50” has
become “the top pledge drive show now
in the history of PBS. .. [ wastold that
it’s raised over $20 million for PBS.”

He adds, “We were nowhere near
prepared for the kind of success that
the show had. We saw at retail about
8,000 units additional sold, beyond what
we historically had sold at that time of
year. That probably took care of our
entire inventory out in stores prior to
Christmas [last year]. Had we known
and really gotten a considerable
amount of product out, I think we could

have done twice that.”

Even as “Doo Wop 50” was burning
up the airwaves, Rhino had its third
“Doo Wop Box” in the works.

“There were two ways to go,” says
Rhino senior director of A&R/special
projects James Austin. “We could do a
volume three, just like we did one and
two, and just put on all the best songs.
But we were all saying, ‘Isn’t there a
different way that we can organize

this? ”

Austin and his
co-producers—
Rhino president
Richard Foos,
Billy Vera, and Ed
Osborne—pulled
together a first
CD of 28 doo-wop

hits not heard on the
first two sets. Acts
include the Dominoes, the Cardinals,
the Midnighters, the Del Vikings, the
Flamingos, and the Drifters.

A second CD compiles 20 “should-
have-been hits.” Austin explains,
“These were songs that we said sub-
Jjectively could have been hits, had they
received the right promotion and air-
play, because they had all the earmarks
of a great song to our ears.”

The fourth CD in the set collects
“modern” doo-wop by performers as
diverse as the Beach Boys, Ruben Gue-
vara, the Manhattan Transfer, Boyz I1

HAUSER

Men, Paul Simon, and the Persuasions.

Perhaps the most intriguing disc is
the third, which features favorite doo-
wop tracks selected by such musicians
as Simon, Keith Richards, Robert
Plant, Quincy Jones, Dion, Aaron and
Art Neville of the Neville Brothers, and
the Manhattan Transfer’s Tim Hauser.

Hauser—who began his career at 16
as a member of the New York doo-wop
group the Criterions—says the genre
has some simple, enduring values.

“It’s street music by kids singing
blues-based chord changes and har-
mony,” says Hauser. “It’s basic, it’s very
straightforward, it’s very sincere . ..
There’s an innocence about it. You're
hearing 16- and 17-year-old kids
singing romantic tunes in harmony.
That’s very beautiful.”

Art Neville—who got an early start
in the New Orleans doo-wop group the
Gaytones—sees a relationship
between the ’50s-bred stylists and
today’s pop hitmakers. “People ask me
today why I like Boyz IT Men or the
Backstreet Boys, ‘N Sync—’cause
them cats is doin’ the same shit we was
doin’, only they got big productions. . .
It’s totally doo-wop; they just produced
it, put in a lot of glitter, glamour,
dances,” he says.

Assistance i preparing this story was
provided by Jill Pesselnick in Los
Angeles.
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Rob Halford Attempts “Resurrection’

Judas Priest Vet Returns To His Power Roots On Metal-Is

BY CLAY MARSHALL

LOS ANGELES—Those who
thought Rob Halford would never
return to his power metal roots have
got another thing coming. With a new
band simply called Hal-
ford, the former Judas
Priest vocalist 1is
indulging in the genre
once again on “Resur-
rection,” due Aug. 8 on
Metal-Is, a new division
of Sanctuary Records
Group, distributed in the
U.S. by BMG.

Since parting ways
with Judas Priest in
1991, Birmingham, England, native
Halford experimented with a heavier
sound in the group Fight and later
collaborated with Nine Inch Nails
mastermind Trent Reznor on the
industrial-flavored Two project. He
said the wheels for “Resurrection”
began to turn during T'wo’s live tour.

“As much as the experience with
Trent was a reward to me, I just felt
that my real love was calling me back,
and that was this metal world I've
been living in for 30 years next year,”
he says. “This is my life, and I just

HALFORD

had to come home to metal.”

To that end, Halford initially col-
laborated with producer Bob Mar-
lette (Alice Cooper, Union) on the
“Resurrection” track “Silent
Scream.” “That was
such a defining moment
for me,” Halford says of
the driving, seven-
minute epic. “I think it’s
going to become a real
key song in my career.”

The track was pur-
posely leaked to the Inter-
net “just to let the fans
know I was coming back
to metal,” Halford says.
“The results of that [were] just so over-
whelmingly supportive that I was even
further encouraged to keep going.”

Using “Silent Scream” as “a blue-
print for the rest of the album,” Hal-
ford then recruited producer Roy Z.,
guitarists Patrick Lachman and Mike
Chlasciak, Two bassist Ray Rien-
deau, and Riot drummer Bobby Jar-
zombek to write and record an addi-
tional 11 songs. The title track, which
sees Halford return to his trademark
high-pitched vocals, opens the album
and will serve as the first single.

RGA Aims To Win Youth Market
With Newcomer Tarsha Vega

BY RAQIYAH MAYS

NEW YORK—Before RCA issues
newcomer Tarsha Vega’s debut, “Dia-
monds & Monsters,” on Sept. 26, the
label will spend much of the summer
setting up the project—starting with
the July 25 shipment of the single “Be
Ya Self” to radio.

The project’s smart lyrical content
has the label confident of its appeal to
high school and college students.

“One of the things we love about this
record is it’s fresh,” says
Julie Bruzzone, RCA VP of
marketing. “It’s very for-
ward-thinking with a very
strong positive message.”

The title track touches
on dark society ills like
domestic abuse and drugs,
while “Be Ya Self” deals
with self-love and respect.
“My goal is to awaken
sleeping minds,” says
Vega, a Bronx, N.Y,, native.

Although her name is new to many,
Vega's a seasoned performer. She was
first heard last year on “The Warriors,”
a 1998 album by Pop Rox, a studio duo
that has also remixed such hits as
Sisqé’s “Thong Song” and DMX’s
“Party Up In Here.” After touring with
the act for much of that year—includ-
ing a stellar performance for 30,000
people at 1998’s electronic dance music-
based event Zenfest—she decided to
pursue a solo label deal.

Vega’s demo created a record label
bidding war; she eventually signed with
RCA in December 1999. “Everything
has happened from there,” she says.

VEGA

“RCA gave us complete control.”

RCA is plotting an aggressive cam-
paign designed to ensure that Vega’s
face, name, and music will be familiar
to the youth market by the start of the
fall school semester.

For starters, “Be Ya Self” plays over
the closing credits of the summer fea-
ture film “The Adventures Of Rocky
And Bullwinkle.” The label is also
employing a street team to distribute
cassette samplers and sound bites of
the album on the Internet.
In terms of press, features
have already been secured
in publications such as Girl,
Teen People, YM, and Cos-
mogirl. Also, video play in
stores such as FootAction,
Circuit City, Best Buy,
Macy’s, and Sears has
been contirmed.

“We're making sure
that wherever somebody
goes, they’ll see her,” says Bruzzone.
“When September comes, people in all
aspects of life will have seen Tarsha.”

Making her introductions to key
retail and radio people, Vega is cur-
rently on an extensive road tour hitting
cities like Cincinnati, Las Vegas, Chica-
go, Boston, and New York. Also, lis-
tening sessions are planned for each
city Vega visits. In addition to sam-
plers, the label is distributing lyric
booklets.

“We're trying to get people to pay
attention to what she’s saying,” says
Bruzzone. “Because there’s a real mes-
sage behind the songs. The lyrics are
so important.”

“Tt really sets the pace for the rest
of the material,” Halford says. “I was
determined to make a very aggressive,
powerful statement. I wanted to grab
everybody by the throat and let them
know that the metal god’s back and
that the voice can still work.”

He adds that the song is particu-
larly autobiographical. “I think the
name itself says a lot—that’s why I
used the word ‘resurrection’,” he
says. “I've been reborn into this won-
derful music, and I feel as though I've

Stuck In The Groove. Century Media act Stuck Mojo is currently preparing to
tour in support of its latest release, “Declaration Of A Headhunter.” The Atlanta-
based band has infused its rap/metal sound with a bevy of sharply drawn
melodies and anthemic hooks. Pictured, from left, are band members Rich
Ward, Bonz, Dan Dryden, and Bud Fontsere.

(Continued on page 20)

Dogstar Has Its Day:

Keanu Reeves’ Band

May See Its Debut Album Finally Released

DOG DAYS OF SUMMER: How does a group ever
find time to make an album and tour when the bassist’s
day job includes making such hit movies as “The Ma-
trix”? That’s the challenge before Dogstar, the Los
Angeles-based pop/rock band that features Keanu
Reeves, as well as vocalist Bret Domrose and drum-
mer Rob Mailhouse. The group’s full-length U.S. de-
but, “Happy Ending,” comes out Tuesday (11). The
first single, “Cornerstone,” went to radio June 12.
“Keanu is shooting another movie in August in
Chicago, so we’ll be based out of Chicago for a while,”
says Domrose. “That’s kind of what it takes to make

Both Rage and the Beasties are managed by G.A.S.
Entertainment . . . Paula Cole started a U.S. tour July
5 with opener Jill Sobule. The outing lasts until Aug.
10 ... Medeski, Martin & Wood; Maceo Parker; and
Béla Fleck & the Flecktones are among the acts slat-
ed for Walther’s Grassroots Music Festival, slated for
Aug. 19in Cockeysville, Md. . . . Linda Ronstadt, Bon-
nie Raitt, Jackson Browne, Emmylou Harris, and
David Crosby are among the artists expected to per-
form at an Aug. 8 benefit in Santa Monica, Calif., for
Fred Walecki, proprietor of Westwood Music.
FFormer Grateful Dead drummer Bill Kreutzmann

this band work. We'll pick up and
relocate, and we’'ll do shows on the
weekend.”

As most of you know, the band
has been kicking around for sev-
eral years but has run into sever-
al spurts of bad luck. For example,
Zoo Records, to which the band

is joining fellow bandmates Bob
Weir and Mickey Hart as part of
their new group, the Other
Ones, for this year’s Further
Festival. Kreutzmann replaces
drummer John Molo, who
dropped out because of schedul-
ing conflicts. This year’s Further

was originally signed, released a
four-track EP from the band in
July 1996 but decided not to issue
its full-length album, “Our Little
Visionary,” later that year in the U.S. The album was,
however, released in Japan and garnered the group a
small following.

As the band looked for another label, it eventually
decided on Ultimatum Music, the record company start-
ed last year by the William Morris Agency, which books
the band. However, the label decided the record the group
turned in needed more work. ‘“We thought it would come
out in 1999 because we finished it in six weeks,” says
Reeves, “but the label said no. We kept working on it and
made it better for the most part. It was worth the work,
because you want your music to be heard.”

And to be given a fair shot. Often seen as a vanity pro-
ject for Reeves, Dogstar has had to work against that
perception. “Having Keanu in the band has been a bless-
ing in that we've had the opportunity to do a lot of things
that other bands don’t get [to do], but it’s a curse in that
the industry doesn’t take you seriously,” says Domrose.

For Reeves, the joy comes in playing the material
live. “There’s something that happens when Rob, Bret,
and I are in a room,” he says. “We really enjoy creat-
ing and working on music. It’s fun to record the album
and get it out, but really the thing that’s driving us is
the joy we have making music together.”

Just back from a tour of Japan, the band’s next gig
is a July 13 stop at L.A’s Key Club.

ROAD WORK: As had been long rumored, Rage
Against The Machine and the Beastie Boys will hit
the road together starting Aug. 2 in Toronto. The
Rhyme and Reason tour will feature a number of sup-
porting acts, including Green Day and Busta Rhymes.

by Melinda Newman

Festival starts Aug. 23 in San
Diego and goes through Sept. 24
in Atlanta ... VHl.com is auc-
tioning off pairs of front-row tick-
ets to Ricky Martin’s remaining U.S. shows. Profits
from the auction will go toward Musicians on Call, a
nonprofit organization formed last year.

STUFF: Palm Pictures head of publicity Sarah Wein-
stein Dennison left her post July 7 to become executive
director of global communications for M*A+C Cos-
metics . . . Geri Halliwell has named London-based
Andy Stephens Management as her new management
company. The firm, which also represents George
Michael, has added Lisa Stansfield as well . . . John
Mellencamp wrote the closing song for George
Clooney’s new movie, “The Perfect Storm.” Mellen-
camp was approached by composer James Horner, who
scored the movie, to pen a track based on certain
melodies prevalent in the film. No word yet on whether
the new tune, “Forever Yours,” will be released as a sin-
gle. On the acting front, Mellencamp plays a crime-
scene photographer in a new independent film called
“After Image” ... In conjunction with the Women’s
National Basketball Assn. (WNBA) All-Star Game, slat-
ed for July 17, the WNBA is hosting the All-Star Sum-
mer Jam July 16-17 in Phoenix. Among the entertain-
ment will be local music acts, who will share a stage
with WNBA players and coaches.

Speaking of sports, Andre Agassi and French Open
champion Gustavo Kuerten will team with celebrity
partners for a July 24 benefit for the National Academy
of Recording Arts and Sciences’ MusiCares Founda-
tion. The event will kick off the 74th Mercedes-Benz
Cup in Los Angeles. Capitol Records artist Tracie
Spencer will perform.
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SARAH BRIGHTMAN

With “Time To Say Goodbye” her duet with Andrea Bocelli conquered the world
With “Eden” she took you<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>