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METLIFE JAPAN ACQUIRES NAMING RIGHTS TO SEIBU DOME
Seibu Dome to be renamed “MetLife Dome”

Tokyo, January 16, 2017 — MetLife Insurance K.K. (“MetLife Japan) is delighted to
announce it has reached an agreement with Seibu Lions, Inc. to be the exclusive
naming partner of the Seibu Dome for a five year period. The stadium will be
renamed and branded as "MetLife Dome" from March 1, 2017.

This marks the first time for MetLife to obtain the naming rights of a sports and
entertainment venue in Japan. MetLife Japan also is also pleased to announce that it
is working with celebrity choreographer, Miss KABA.chan to develop a modern
version of radio taiso, which traces its roots back to The Metropolitan Life Insurance
Company’s daily radio exercise broadcasts in the 1920’s, and will be called the
"MetLife Exercise". The modern adaption of radio taiso will be performed at the
stadium during matches and at community events.

MetLife Japan’s Representative Statutory Executive Officer, Chairman, and President,
Sachin N. Shah said of the announcement, "We’re very excited to establish this relationship
with the Seibu Lions. As one of the largest foreign insurers in Japan, we wanted to partner
with a leading venue that extends the reach of our brand to new levels. This is a great
opportunity to integrate our efforts in helping the general public lead healthier and more
satisfying lives with a premier sports and entertainment venue. | am confident that this
partnership will further strengthen our brand.”

Seibu Dome, home of the Saitama Seibu Lions, is a stadium well-known across Japan,
hosting both sporting and live entertainment events, attracting over one 2 million fans and
visitors every year. Seibu Lions President Hajime Igo commented, “By renaming the stadium
as MetLife Dome, we are starting an exciting new chapter and look forward to kicking off the
first of many seasons at the MetLife Dome. We are pleased to partner with such a well-
respected global company, and be closely associated with a leading provider of insurance
products and services all over the world.”

The MetLife Dome agreement makes MetLife the official insurance company of the Saitama
Seibu Lions and the stadium complex, and includes high-profile interior and exterior
branding on the venue. Specific elements of the agreement include: naming rights to the
stadium; branded signage at the main entrance; a large sign over the center field screen (L
Vision screen); and TV, radio, print and online media opportunities.

MetLife recently launched a new global brand strategy, including a new logo and a
new tagline, "MetLife. Navigating life together”, to reflect its transformation into a new
type of insurance company. The rebranding, which marks the most significant
change to MetLife’s global brand in over 30 years, underscores a clear commitment
to being a trusted partner that helps customers navigate the twists and turns that
occur throughout their lives. The five year Seibu Dome sponsorship demonstrates
MetLife Japan's long term commitment to this cause, in particular helping people to
live longer and healthier lives.
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About MetLife Insurance K.K.

MetLife started operations in 1973 as the first foreign life insurance company in
Japan. Since then, it has provided an innovative and broad range of products
through diverse distribution channels to individual and institutional customers. It
currently operates as a Japanese corporation, MetLife Insurance K.K. MetLife is
committed to providing trusted navigation to help people become more self-reliant
and able to pursue more from life. MetLife Japan is an affiliate of MetLife, Inc., which
is a leading global provider of insurance, annuities and employee benefit programs.
Through its subsidiaries and affiliates, MetLife has operations in nearly 50 countries
and serves 100 million customers. For more information, visit http://www.metlife.co.jp.

About the Seibu Lions

The team was established in 1950 in Fukuoka Prefecture as the Nishitetsu Clippers.
After, the team was renamed the Nishitetsu Lions, Taiheiyo Club Lions, Crown-
Lighter Lions, and in 1978 the team moved to Tokorozawa, Saitama as the Seibu
Lions. In 2008, 30 years after moving, the team once again made a fresh start as
the "Saitama Seibu Lions" with the goal of becoming a more fan-friendly and
community-based baseball team. Including its Nishitetsu days under the ownership
of Nishi-Nippon Railroad, the team has enjoyed an impressive track record in
baseball history, with 21 Pacific League wins, 3 postseason playoff wins (including
the 1982 split season playoffs and the 2008 Climax Series), and 13 Japan Series
wins.

Details of naming rights

(1) New name: Dome name in Japanese: "»vhZ4J7k—L"; in English: "MetLife
Dome"; in abbreviated name: “AvykZ47"

(2) Contract period: For 5 years from March 1, 2017 through February 28, 2022

(3) Major name signage locations: Front entrance sign; large sign over the center
field screen(L Visio screen); etc.

(4) About the development of "MetLife Insurance Health Exercises"

MetLife has a long history of going beyond its role as a provider of insurance to
support sports and promote a healthy and productive lifestyle. As early as 1925,
MetLife began broadcasting a radio calisthenics program from a studio in its New
York headquarters hoping to raise awareness of fithess and exercise. Since then,
MetLife has been a leading advocate of health and wellness, and these early
broadcasts even inspired the popular Japanese “Radio Taiso” calisthenics program.

In addition to the MetLife Dome, MetLife also holds the naming rights to MetLife
Stadium in New Jersey, USA, the home stadium for both the New York Giants and
New York Jets.



Metlife

RAybS17%

For Immediate Release | Public Relations | MetLife Insurance K.K.

MetLife not only provides coverage for financial risks with their insurance products
but also promotes healthy and fulfilling lives for our customers through a variety of
programs and health & wellness measures, including “Healthy Life Dial 24,” “Best
Hospital Network/Appointment and Introduction Service,” and “Breast Cancer Check-
up Concierge.” In addition, as Japan faces the issue of a super-aging society, we
have also developed the “MetLife Exercise” with advice from experts in order to
reduce the problems of lack of exercise and poor blood circulation.

Miss KABA-chan, choreographer for programs such as the TBS show “UTAGE!” was asked
to provide the choreography. The exercise will be performed after the 5th inning to the dance
hit “Cotton Eyed Joe” as a fun exercise all fans, from children to seniors, can enjoy together.
In addition, to add more excitement to the exercise, the Saitama Seibu Lions official
performance team, the “Blue Legends” and the teams official mascots, Leo and Lina will
appear in the instructional video broadcast. A portion of the exercise will be available for
viewing online starting mid-March, and the exercise is scheduled to be performed at the
opening home game on April 4th.



