
 

 

AT&T U-verse® continued to get even better during the second quarter of 2012, with additional 

interactive apps introduced for consumer integration and flexibility.1 We launched several 

enhancements to the U-verse App for iPad, making it easy for customers to bring their TV and mobile 

device experiences together for a truly integrated experience. Below is a recap of our AT&T U-verse 

growth and highlights for the second quarter. 

 

SERVICE GROWTH: Customers Continue to Choose U-verse TV 

 

 4.1 million U-verse TV customers. 

 2.6 million U-verse Voice connections. 

 6.5 million U-verse High Speed Internet customers. 

 About 90 percent of U-verse TV customers bundle High Speed Internet.  

 About half of new U-verse TV customers bundle U-verse Voice.  

 About 75 percent of U-verse TV customers have a triple- or quad-play.  

 AT&T U-verse bundles available in 138 markets (MSAs) across 22 states.  

 AT&T U-verse now has annualized revenues of approximately $9 billion.  

 
 
SERVICE EVOLUTION: More Enhancements for an Even Better 
 Second-Screen Experience 
 

 AT&T U-verse announced several enhancements to the U-verse App, 

making it easy for users to integrate their mobile device with their TV.  

 Launched the Yahoo! Sports tab for customers to access up to the 

minute sports content on their iPad – with more features to come.  

 Introduced Twitter connectivity to the U-verse for iPad App for users to 

share information about the shows they’re watching. 

 Added the Remote Control Feature to the U-verse App for smartphones, 

giving users the ability to control the TV with a full-featured, intuitive U-verse 

remote control.
2
 

 Added additional premium content from HBO, Starz and Cinemax to the 

U-verse App’s content library. 

 

 

 

                                                 
1
 Geographic and service restrictions apply to AT&T U-verse services. Go to att.com/u-verse to see if you qualify. 

2
 AT&T U-verse High Speed Internet service is required to connect a qualifying device to an AT&T U-verse receiver for remote control functionality.   

 

 
 
 
 
 

AT&T U-verse got even better during the fourth quarter of 2011, with even more interactive apps, integration 

and flexibility. We added new social TV apps that let customers interact with the shows they are watching on 

TV from their qualifying tablet or smartphone. We also launched the industry’s first fully-integrated wireless 

receiver and delivered more entertainment across screens. Below is a recap of our AT&T U-verse growth and 

highlights for the fourth quarter. 

 
SERVICE GROWTH: Customers Continue to Choose U-verse TV 
  
 3.8 million U-verse TV customers. 

 2.2 million U-verse Voice connections.  

 5.2 million U-verse High Speed Internet customers.  

 90 percent of U-verse TV customers bundle High Speed Internet. 

 About half of new U-verse TV customers bundle U-verse Voice. 

 About 75 percent of U-verse TV customers have a triple- or quad-play. 

 AT&T U-verse bundles available in 138 markets (MSAs) across 22 states. 

 AT&T U-verse reached goal of passing 30 million living units. 

 AT&T U-verse now has annualized revenues of approximately $7.4 billion. 

 
 
SERVICE EVOLUTION: More Integration Across Screens 
 
 Launched the U-verse Wireless Receiver – the industry’s first integrated 

wireless receiver giving customers the freedom and flexibility to watch TV 

anywhere in and around the home, including rooms without an existing U-

verse outlet. 

 Introduced social TV apps, which allow customers to connect their qualifying 

smartphone or tablet to any U-verse receiver in the home. Customers can 

use a variety of apps that provide real-time TV content and social features 

on your device, since the apps recognize what you’re watching on U-verse 

TV. 

 Gave customers exclusive multi-screen access to Gym Class Heroes and 

blink-182, giving them access to performance and behind-the-scenes video 

whether it be on their TV, computer or smartphone. 

 Brought back the popular Santa Tracker app, which lets you visit the North 

Pole and follow Santa around the globe on your U-verse TV.  

U-verse Update: 4Q11  
AT&T U-verse Brings Customers More Integration, More Flexibility, 

More Interactive Apps 
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U-verse Update: 2Q12  
AT&T Delivers More Content to the Second-Screen 
 

All figures as of the end of the second quarter of 2012. Geographic and service restrictions apply to U-verse®. Call or go to www.att.com/u-verse 
to see if you qualify. 
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