
“You have hit the mark on
what real readers crave in
a literary magazine!”
Alison Shurtleff, a reader from Benicia, CA

“The signature feature
that could put
Bookmarks over the top.”
David Kipen, San Francisco Chronicle

L I FE I S S H O RT.

NEW BOOKS GUIDE
We summarize the latest book reviews and
ratings from over 50 newspapers and mag-
azines. The result is a one-stop at-a-glance
round-up of which new books received the
highest praise,which received mixed reviews,
and why.
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TEINBECK’S BEST-KNOWN WORK, The Grapes of Wrath,had a profound impact with

its release and bestseller status in 1939. No writer had so powerfully captured the ravaging effects

of the Great Depression on migrant farmworkers, uprooted by the dust storms in Oklahoma and

resigned to live in barren work camps in central California. The book was both denounced on

the floor of Congress and hailed by Eleanor Roosevelt in her “My Day” newspaper column. This

novel was the culmination of years of writing about the poor and downtrodden in California, in-

cluding another classic, Of Mice and Men.It also marked a turning point for its author; after The

Grapes of Wrath,Steinbeck’s focus widened, writing about where his life took him—World War

II, biological expeditions, and European history, with occasional forays back to California fiction, as in East of Eden. 

John Steinbeck was born in Salinas Valley, CA in 1902. He worked his way through Stanford University for

six years, writing fiction while in school and taking numerous quarters off to earn tuition. He left without a de-

gree. Steinbeck’s jobs during college foretold of later works: the ranch near King City later become the setting

for Of Mice and Men, and the labor problems at Spreckels Sugar Company laid the groundwork for The Grapes of

Wrath. He published his first novel, Cup of Gold, in 1928. Over 30 would follow.

A sentimental writer, Steinbeck’s life and works record and defy human cynicism. His characters did not al-

ways make noble choices, nor did noble choices always lead to happy endings. However, the question of what

is right, of what people’s obligations are to each other, ran through every book.

A POWERFUL VOICE DURING THE GREAT DEPRESSION, JOHN STEINBECK

CHALLENGED READERS TO CONFRONT THE TREMENDOUS SUFFERING OF THE

TIMES AND TO CONDUCT THEIR OWN LIVES WITH A STRONGER MORAL

VISION.  IN THIS TIME OF NATIONAL TRAGEDIES, RECESSION, AND MASSIVE

BANKRUPTCIES, HIS WORDS HAVE NEW RELEVANCE.S

JOHNSTEINBECK
CENTENNIAL

Celebrating his

Philippe Halsman Estate

P H O T O  ©  H U LT O N - D E U T S C H  C O L L E C T I O N / C O R B I S

BY LEANNE MILWAY

"Please, sir, may I have some more?"

"God bless us every one!"

"It was the best of times, it was the worst of times."

At the start of the 21st century, the master of the nov-

el, Charles Dickens, has become both overexposed and

underappreciated. Many readers know him more for the

countless incarnations of his work on stage, cinema, and

television.In various versions of A Christmas Carol,Ebenezer

Scrooge has been played by Albert Finney,George C.Scott,

Bill Murray, Star Trek's Patrick Stewart, Disney's Scrooge

McDuck and Mr.Magoo.And that's the

shortlist.
For less informed readers,Dickens's

plots are easily summed up:Heads roll,

mobs riot, and another orphan boy

finds his fortune after 800 pages of tri-

als and tribulations.High school students

often argue that a far, far better fate

would be the quick slice of the guillo-

tine.Savvy readers may pay the neces-

sary homage to Dickens,but decry the

thinness of his characters or the now-

familiar arc of his plots.This is a strange

predicament for one of the world's

greatest novelists—a man who, in his

time,was the most public of literary fig-

ures and appealed to readers from

Parliament to the factory floor.

In Victorian society, the man nicknamed "The

Inimitable" would regularly seduce the willing crowds,

sending his readers from the depths of despair (Little Nell's

death) to the throes of ecstasy (Scrooge's transformation).

Dickens was devastatingly popular;he was a crowd-pleas-

er with a natural dramatic flair an
d a progressive political

agenda.When the author first visited America in 1842,he

was privy to the most triumphant reception ever staged

for a foreign visitor. Charles Dickens was the world's first

literary megastar. Shakespeare who?

At the end of his life,Dickens could

lay claim to 15 novels (ten of which were

800 pages or more long),countless short

stories, essays, and plays. He was a jour-

nalist, a newspaper editor, a social ac-

tivist, an amateur actor, and father to at

least ten children (there is some debate

about the final tally).He reinvented 19th-

century publishing practices and shaped

Christmas cheer into a modern-day leg-

end. All that, and the man routinely

walked 20 miles a day.

HUMBLE BEGINNINGS

The second child of eight,Charles John

Huffman Dickens was born on February

7, 1812, and spent a happy ten years

14 NOV/DEC 2002

WHERE TO START

If you're new to Dickens, GREAT

EXPECTATIONS is one of his most suc-

cinct and plot-driven pieces, with a

likeable hero and ample examples of

Dickens's timeless characterizations.

The author's personal favorite was

DAVID COPPERFIELD, and many read-

ers second this opinion. Count on the

book to be consistently engaging, fun-

ny, and true. BLEAK HOUSE is a richly

textured novel, with a heady combina-

tion of dual narratives, interwoven

plots, weighty symbolism, and lush at-

mosphere. It's certainly a more seri-

ous novel than the other two, but it's

Dickens at his most mature.

DICKENS
CHARLES

DICKENS

The Inimitable:
The Inimitable:

CHARLES

CLASSIC AUTHORS
IN BOOK-BY BOOK PROFILES
Our author profiles focus on the books themselves, providing a complete overview of an au-
thor's body of work as well as a detailed discussion of individual classics.

READER RECOMMENDATIONS
Each issue contains lists of meaningful works and personal favorites submitted by our readers.
In addition to the many "Top Ten" lists we receive, themes have ranged from "Art & History
for Children" to "Tough Guy Authors."

LITERARY [fiction]

HHH
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Life of Pi

By Yann Martel

T
he son of an Indian zookeeper,

Pi Patel is a teenager who si-

multaneously practices Islam,

Christianity,and Hinduism,hav-

ing taken to heart Gandhi’s word

that “all religions are true.”The first

third of the book explores his life

and philosophies;the remainder tests

them.Forced by political conditions

to leave the country, the family de-

parts India for the safer shores of

Canada with several of

their animals.When their

cargo ship sinks, the boy

finds himself aboard a

26-foot lifeboat with a

hyena, an orangutan, a

zebra, and a Bengal

tiger named Richard

Parker. Soon, only Pi

and the tiger remain.

Pi’s struggle to survive becomes an

epic adventure as he sails the seas in

search of land, life, and understand-

ing.
Harcourt. 336 pages. $25.

CRITICAL INSIGHT

NY Times Book Review HHHH

“Although the book reverberates with

echoes from sources as disparate as

Robinson Crusoe and Aesop’s fables,

the work it most strongly recalls is

Ernest Hemingway’s own foray into

existentialist parable, The Old Man

and the Sea.”  GARY KRIST

San Francisco Chronicle HHHH

“It’s a real adventure: brutal, tender,

expressive, dramatic, and disarming-

ly funny…. The sort of novel one

might share with one’s children (of

appropriate age), confident in its

power to nudge them toward becom-

ing properly curious lovers of books

and life.” JONATHAN KIEFER

Seattle Times
HHHH

“Each chapter is a well-polished

pearl…. For all survivalists, escapists

and thinkers alike, losing yourself in

this novel is virtually guaranteed.”

DAVID FLOOD

Spectator 
HHHH

“A book of sometimes perplexing, of-

ten disconcerting but always remark-

able originality…. Apart from its in-

tensely vivid descriptions of Pi’s

odyssey, this is a novel rich in inci-

dental treasures of thought and

style.” FRANCIS KING

Los Angeles Times HHHJ

“Life of Pi is the literary version of a

large, friendly dog; hardly has it

committed some mild offense

then it rebounds with such en-

thusiasm, impishness and charm

that one promptly forgives it.”

FRANCIE LIN

CRITICAL SUMMARY

Though some critics b
alked at the

“baldly allegorical”nature of this sto-

ry of a boy and the sea, this novel,

an award winner in Canada, wins

overall high marks.Reviewers were

wowed by Martel’s absorbing de-

scriptions,easy humor,and ability to

make this tall tale
 at once fantastical

and plausible. Critics loved the rich

ambiguity,and readers will enjoy try-

ing to discern whether the carniv-

orous seaweed and other mythical

creatures that Pi encounters are re
al

or just the product of an overactive

imagination. Hemingway’s classic i
s

often cited as a major influence, but

all seem to agree this is a highly orig-

inal, energetic book that works on

two levels: as an “adrenenaline-and-

testosterone”adventure tale an
d as a

parable of faith and truth.

- Catherine Hopkinson

HHH
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Big If
By Mark Costello

P
olitical intrigue meets every

day

human life in this second nov-

el by Mark Costello.Costello,a

former prosecutor and now a

law professor, initially kept his writ-

ing career a secret by releasing his

debut novel, Bag Men, under the

pseudonym John

Flood. Fans of David

Foster Wallace may

recognize Costello’s

name from the book

the two co-au-

thored, Signifying

Rappers.
Big If follows

a team of Secret Service

agents protecting the nameless,most-

ly faceless v
ice president who is now

running for the presidency. Each of

the agents has his or her own per-

sonal issues to deal with–infidelity, a

tormented brother, and raising a

teenage son–which put pressure on

the very immediate demands of pro-

tecting the VP.

W.W. Norton. 325 pages. $24.95.

CRITICAL INSIGHT

NY Times Book Review HHHH

“With his second novel, Costello en-

ters the big leagues of American fic-

tion. Costello is spellbound by

process, and he infects his readers

with the bug.” JAY MCINERNEY

Christian Science Mon. HHH
J

“Despite its relative brevity, it’s full

of subplots that lead everywhere—

fascinating riffs on real estate sales-

men, abortion protesters, infidelity,

the anxieties of the nouveau

riche….Costello may have done us a

secret service with this edgy satire

of the world just after tomorrow.” RON

CHARLES
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P H O T O  B Y  C H R I S T O P H E R  M O R R I S

WE OFTEN LOOK to novels for some insight into ourselves

and our relationship with others.The challenge for the au-

thor is to deliver this insight wrapped in a story, and he or

she often uses all the elements of fiction to do so: fantas-

tic situations, larger-than-life characters, metaphors, and

allegories.
Carol Shields rises to an even greater challenge—writ-

ing novels of real people in everyday situations and mak-

ing them as compelling as other authors' flights of fancy.

Shields's characters are not heroic, nor do they exist as

props for social commentary.Instead,they endure daily strug-

gles, fight to reconcile their dreams with their reality, and

form families and communities that bring meaning to

their lives. Perhaps it is these stories that of-
fer us the most insight of all.BEGINNINGS

Shields was born in Oak Park,Illinois in
1935;her mother worked as a schoolteacher
and her father managed a candy factory.After
graduating from Hanover College in Indiana,
she met husband Don in 1956,married him
a year later, and moved to Don's native
Canada.She was soon a teacher of literature
and a mother of five. In her late 20's she be-
gin to focus on her writing.A self-described
"late bloomer," her published body of work
at age 40 consisted of just two volumes of  po-

etry.
Motherhood was a great source of inspiration as Shields

sought to move from poetry to prose. She was fascinated

by her own children's development—their search for iden-

tity—and also disgruntled with the way women were por-

trayed in fiction and the media.To her,mothers were por-

trayed simplistically—seldom exhibiting all the complexities

she saw in herself and others. In a 1998 interview with

Contemporary Literature, Shields said, "I could never find

novels about the kind of women I knew.These fictional

women were either bitches or bimbos and were monu-

mentally selfish….Where were the reflective women I

knew,the women with ties of loyalty…women with some
kind of moral system?" Shields then set out
to write what she couldn't find on the
shelves—stories about real people yearning to
find meaning in their struggles and individ-
ual stories.

Even with this insight,she initially strug-
gled.Her first novel,a literary mystery,was re-
jected because publishers felt she was too dis-
tanced from the characters. She became
determined to write more honestly and more
closely to her own life; she created Small
Ceremonies (1976), a novel about a female
writer named Judith Gill living a middle-class
life much like Shields’s own. On the day she
turned 40, Shields received word that Small
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WHERE TO STARTTHE STONE DIARIES displaysShields's virtuosity in creat-
ing a life history through in-timate language and an in-triguing format. UNLESScontinues with unprece-dented power as Shields'smulti-layered narrativeweaves Reta's story through

the reader's consciousness.For a taste of Shields'slighter and shorter form, tryDRESSED UP FOR THECARNIVAL or her earlier sto-
ries in THE ORANGE FISH. 

EVERYDAYPEOPLE

CAROLSHIELDS

The Mastery of

BY CARLYN B. MADDOX

P H O T O  B Y  J E R R Y  B A U E R

IN HIS MEMOIR, A Moveab
le Feast,Er

nest Hem
ingway

recounted 
the romant

ic lives of
 expatriate

 writers li
v-

ing in Pari
s in the 192

0s— Gertr
ude Stein,

 Ezra Poun
d,

James Joy
ce, and F. 

Scott Fitzg
erald. Esc

aping the p
ast

and embrac
ing a new

 culture s
eemed to be

 a romant
ic

and inspira
tional act

.

V.S. Naipau
l’s entire

 body of w
ork is affe

cted by

his expatria
te life, and

 he offers a
 very differ

ent accoun
t

of the expe
rience. W

ithout stro
ng foundat

ions of cu
l-

ture and n
ationality

, the thrill
 of escaping

 is replac
ed

by the sear
ch for a ho

me. Naipaul
 has strug

gled to ma
ke

sense of hi
s own roo

tlessness t
hrough the

 character
s

of his boo
ks, who fr

equently su
ffer a simi

lar fate.

Naipaul’s
 Hindu gr

andparent
s migrated

 fro m

India to T
rinidad as

 indentur
ed laborer

s. A Briti
sh

colony on 
the very o

utskirts of
 the Caribb

ean, Trinid
ad

had an ent
ire popul

ation com
prised of

 immigran
ts

from Indi
a, Africa

, China, 
Syria, Leb

anon, an
d

Venezuela
.  Naipaul 

was raised
 in a large

 family wit
h

Indian trad
itions, th

ough he wo
uld not vis

it India un
-

til he was 
30 years ol

d. Colonia
l life and 

schooling s
uf-

ficiently i
nculcated t

he appeal o
f Britain.

 Naipaul w
on

a scholarsh
ip to Oxfor

d Universi
ty in 1948 

and Englan
d

has remain
ed his pri

ncipal hom
e since 1

950.

Born to a
 colonial 

society an
d raised i

n an im-

migrant cu
lture, Nai

paul has of
ten spoken 

of his life
-

long quest
 to feel a

t home in 
the world

. He trave
led

extensivel
y through 

India, Afr
ica, and 

the Musli
m

W orld, and 
both his t

ravelogue
s and nov

els spring

from these
 journeys

. His book
s, colored

 as they a
re

by his ace
rbic natur

e, pessimi
sm, and hi

s own col
o-

nial experi
ence, form

 the basis
 of his o

wn self-di
s-

covery. In
 gaining a

n understa
nding of d

ifferent c
ul-

tures, Na
ipaul hop

ed he mig
ht finall

y understa
nd

himself. 
As he sta

ted in hi
s Nobel P

rize Lectu
re:

“…everyt
hing of v

alue abou
t me is i

n my boo
ks.

W hatever ex
tra there i

s in me at 
any given

 moment

isn’t fully
 formed. I 

am hardly a
ware of it; 

it awaits t
he

next book
. It will—

with luck—
come to me

 during th
e

actual wri
ting, and 

it will tak
e me by su

rprise.”

VS Not PC? 

The art, the artist, the difference

V.S. Naipa
ul’s viewp

oints hav
e caused c

onsiderabl
e

controver
sy. He has

 biting cri
ticism for 

third wor
ld

cultures, 
labeling t

hem direct
ionless, se

lf-defeati
ng,

and corru
pt. Critic

s have lo
ng argued

 whether 
his

pessimism 
and possib

le prejudi
ces taint h

is analysis
.

There is 
near-unan

imous ag
reement 

among

Naipaul’s 
friends an

d acquaint
ances that

 he is a d
iffi-

cult man.
 He can be 

rude, displ
ay biting 

contempt f
or

foolishnes
s (which h

e sees ev
erywhere)

, and can c
ut

2
0

0
1N

O
B

E
L

P
R

IZ
E

Born to an immigrant family, V.S. Naipaul spent his life writing

of rootless people and cultures in crisis. ”For having united 

perceptive narrative and incorruptible scrutiny in works that

compel us to see the presence of suppressed histories,*” Naipaul

was awarded the 2001 Nobel Prize in Literature

M A J O R  R E C O G N I T I O N

1973
Booker Prize

1990
Knighted in England

2001
Nobel Prize in Literature

SirV.S.Naipaul

* N O B L E  P R I Z E  C I TAT I O N
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BOOKMARKS

RATINGS
★★★★★ CLASSIC

One of the best of its kind.

★★★★ EXCELLENT
A recommended book for 

all readers.

★★★ GOOD
Enjoyable, particularly for fans 

of the genre.

★★ FAIR
Some problems, approach 

with caution.

★ POOR
Not worth your time.

READ GOOD BOOKS.

b o o k m a r k sb o o k m a r k s
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Bookmarks Magazine · 1818 Airport Road, Suite 181, Chapel Hill, North Carolina 27514 
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ABOUT THE MAGAZINE 
 

• IT’S ALL ABOUT THE BOOKS. Bookmarks magazine was created for readers as a guide to the best in 
books—from the latest releases to time-honored classics. Each issue contains our “New Books 
Guide,” “Book-by-Book” profiles of classic authors, and reading recommendations from authors, 
booksellers, and readers. 

• A BEST NEW MAGAZINE OF 2002. Library Journal recently included Bookmarks in its list of the ten 
best new magazines launched in the last year. 

• TERRIBLE TWOS. Our first newsstand issue was dated Nov/Dec 2002 – We are nearing our second 
anniversary. 

 
A UNIQUE APPROACH 

 

• SUMMARIZING MAJOR BOOK REVIEWS. Our “New Books Guide” is created by summarizing book 
reviews that have appeared in major newspapers, magazines, and on the Internet. We compile several 
hundred reviews for each issue and then apply a rating to each book.  To help readers prioritize their 
selections, we calculate a final “consensus” rating for each book, based on a 5-star system.   

 
WHY DO THIS? 

   
! Most readers are simultaneously overwhelmed and under-informed. Even the most 

dedicated reader can be overwhelmed by the number of books available. Advice, word-of 
mouth, and individual reviews can be difficult to remember or reconcile, do not provide 
complete coverage, and can be unreliable. 

! Individual reviews don’t tell the whole story. With Bookmarks, serious readers can assess 
reviews beyond their own newspaper or magazine subscriptions and can account for the 
subjectivity of any single reviewer. 

! Book groups and everyday readers crave insight in a simple, at-a-glance format. Book 
groups appreciate our insight into individual books and our help in streamlining those 
prolonged “What should we read next?” discussions. Casual readers welcome our bottom 
line approach; our system makes them more confident about their choices.  

 

• NOT JUST THE NEW. Bookmarks also focuses on classic works and reader recommendations.  Books 
are timeless—so is our coverage. 

 

ABOUT DISTRIBUTION 
 

• AT A STORE NEAR YOU. In addition to independent bookstores, readers can find us at national chains 
such as Borders, Books A Million, and Barnes & Noble. 
 

• AND A MAILBOX TOO. Subscriptions are available at the introductory price of $24.95 per year. 
Bookmarks is published bi-monthly (six times per year). Visit www.bookmarksmagazine.com! 

 

ABOUT US 
 
• IXNAY ON THE OTCOMDAY. Bookmarks is published by Phillips & Nelson Media, Inc. The magazine 

is our first publication.  Jon Phillips and Allison Nelson met at Harvard Business School. After toiling 
night and day in the software and technology industries, they decided to do something much more 
interesting.  The toiling continues. 
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Easy Reader 
 
May 1, 2004 12:00 PM 
Marina Krakovsky  
 
Name a fast-growing pastime of the educated and affluent that could support a 
new magazine. Pilates? Gardening? How about book clubs? Since 1994, the number 
of book groups has jumped from between 400,000 and 500,000 to well over 750,000, 
says Rachel Jacobsohn, president of the Chicago-based Association of Book Group 
Readers and Leaders (ABGRL). 

Those groups, from men's groups to mother-
daughter groups, have become a staple of 
modern life. They may be truly serious about 
literature or perhaps it's just an excuse to 
socialize, but book groups share a need for 
reliable tips on what to read and discuss next. 
That's where Bookmarks, a bimonthly started by 
two novice publishers, is carving its niche. 
Publisher Allison Nelson says that reading 
groups are such a key part of her magazine's 
circulation that each issue now profiles a 
different book group. 

Nelson started Bookmarks in the summer of 2002 with Jon Phillips, a friend from 
Harvard Business School. Both had been Silicon Valley executives who were looking 
for meaningful work they could do from home. They pooled $50,000 and hit the 
books. 

UNFULFILLED NEED 
 

Why Bookmarks? Because there's nothing 
more profitable than a literary magazine, 
quips Phillips. The serious answer, 
according to Nelson, is that they identified 
an unfilled market for easy-to-digest 
information about the overwhelming 
choices facing book buyers. The pair, both 
35, say that friends and focus groups 
confirmed their hunch: People just didn't 
know what books to read, book groups were 
growing and individual recommendations 
provided hit-or-miss results. 

Their solution: summarize and aggregate 
book reviews from sources such as The 
Atlantic and The New York Times. The 
editorial includes snippets from reviews and 

 

 

Search

Page 1 of 2Easy Reader

5/6/2004http://foliomag.com/marketing/marketing_easy_reader/index.html



 
 

- About Us a one- to five-star rating system. 

While most of the reviews come from other sources, Bookmarks has a budget for 
freelance writers who summarize the reviews and write the original content. It's not 
too highbrow, says Bill Jourdan, the newsstand buyer for the Borders Group. But, it 
has caught on with customers. We think of it as the core of our book review titles 
now, he says, adding that Bookmarks tends to outsell Pages, a competitor that 
includes reviews, profiles, genre fiction and book publishing trends. Bookmarks also 
sells through Barnes & Noble stores, Canada's Chapters chain and many independent 
bookstores. 

The magazine, which launched ad-free, now boasts a rate base of 20,000 and is 
taking advertising from a handful of publishers and independent bookstores. The 
quoted rate is $1,300 for a full-page ad. A listing in a directory spread featuring 
books by self-published authors runs $175 for a slot that's about one-ninth of a page. 
Still, ads, including those for Bookmarks' products (such as gift subscriptions, T-
shirts and tote bags), make up only four to five pages of a typical 72-page issue. 

The unaudited magazine is flying below the radar of most ad buyers. So, for now, the 
owners have focused on boosting circulation. To make the $24.95 yearly subscription 
price more attractive, they upped the sticker price from $4.95 to $5.95, and ask 
readers in house ads to subscribe and spread the word. Nelson and Phillips, who 
serves as the editor, run Bookmarks out of their homes and fulfill back-issue requests 
from Phillips' garage. Nelson says they broke even last summer and have stayed in 
the black ever since. 

GRASS-ROOTS GROUPS 
 
Perhaps the best thing that has happened to the startup has been the demise of Book, 
the glossy bimonthly that Barnes & Nobles funded and discontinued last fall. Ever 
since, Nelson says, Bookmarks has seen a large spike in subscription inquiries and 
single-copy sales. 

Now the founders are working on ways to leverage the reading-group phenomenon, 
but they remain elusive marketing targets. There are no comprehensive lists. 
Jacobsohn of the ABGRL acknowledges that her estimates are little more than 
professional guesstimates. “Because this is a grass-roots effort, there are no specifics 
and demographics available,” she says. To reach more readers, Bookmarks owners 
are planning a direct-marketing campaign and Barnes & Noble end-cap displays. 
They recently signed a deal with Amazon to provide the online bookseller with 
critical summaries of the books in each issue's “New Books Guide.” 

But all that is just a start. To capitalize on customer loyalty, Bookmarks will branch 
out into higher-margin products such as greeting cards and nonfiction books. “Five 
years from now, if we're still just publishing this magazine”, says Nelson, “I think 
we'll feel as if we've failed.”
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Magazines 

The Arizona Republic 
Mar. 7, 2004 12:00 AM 

'bookmarks' 

This bimonthly magazine for readers offers 
a sweeping view of the world of books. 
The New Books Guide in this issue looks 
at more than 50 books, succinctly 
reviewing and rating them. Two works, 
Robert Harris' historical novel Pompeii and 
Nathan Philbrick's real-life adventure story 
Sea of Glory, receive special attention. 
Both reviews are supplemented with 
numerous comments from newspapers 
and magazines and nicely presented lists 
of additional reading. The remainder of the 
guide is divided into the categories of arts, science, history, biography, 
general non-fiction, science fiction, crime, and literature. Another section 
looks at the work of two modern masters of the novel: William Faulkner and 
Doris Lessing. You'll find brief but informative biographies and book-by-book 
rundowns of their major works. There's also a section on 2003 cookbooks 
and a readers' picks section. bookmarks is a must for those trying to 
navigate the ever-expanding sea of reading. 
 

'Jane' 

An interview with actress Meg Ryan is the cover story of this flashy fashion 
and lifestyle magazine aimed at young women. Hailed as America's 
sweetheart, Ryan, 42, proves a tough nut to crack for reporter Claudine Ko, 
deflecting questions about rumors that she has had plastic surgery: "It's a 
sort of like a tabloid question," she says. "And I feel like when you comment 
on it at all, it perpetuates that thing that's out there in the world." Although 
best known for her roles in romantic comedies, including When Harry Met 
Sally . . . and Sleepless in Seattle, Ryan says they account for only eight of 
her 30 films and that she objects to the message they put across: "The 
romantic mythology is that there is such a thing as happily ever after . . . and 
that you'll find a guy who's gonna give that to you. We don't question the 
mythology, and I think it's a flawed one." Another piece looks at the seeming 
indifference to the brutal killings of two Native American women - yes, Jane 
occasionally runs weightier articles, too. 
 
 
 

'Cricket' 

Cricket offers short stories, poems and articles for kids by some of the 
world's best children's authors, with most of the pieces accompanied by nice 
illustrations. In this issue you'll find the poems Blue Bird in Spring, Shopping 
Song and Envisioning Buffalo ("When I see an earth curve worn into the 
range, / I like to think it's a wallow where some buffalo has lain / rubbing off 
his itchy robe, rolling in the lovely dust.") The short story A Birthday Suit for 
Jeremy tells about some mysterious elfin visitors. Non-fiction pieces include 

• Looking for 
tickets? Buy, sell 
online 
• Rep's Best 2003 
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Predictably, within 12 months, more 
than half of these titles will fail to 
reach their fi rst anniversary owing to 
economic stress and a highly competi-
tive market. These days, the key to suc-
cess would seem to lie with publishing 
specialty titles to fi t ever-narrowing 
niches, such as those defi ned by Life 
Imitating Art, Topic, and eDesign. 
     On the other end of the spectrum 
are the high-profi le, general reader 
publications such as O and Martha 
Stewart Living, centered around an 
already established celebrity looking 
to expand his or her franchise. With 
built-in fan bases, these magazines 
have high readership potential, but 
whether the trade-off for a sure thing is 
questionable product quality lies with 
each publication. 
     The industry remembers all to 
well the dangers of mixing the wrong 
product with the wrong celebrity. With 
2002’s Rosie, Grunner + Jahr disagreed 
with O’Donnell on not only who 
should have creative control but on 
what exactly Rosie the franchise stood 
for. While the jury is still out on that, 

Rosie folded late last year. 
     The newest famous face to try his 
luck is Gene Simmons, bass player for 
the legendary band Kiss, entering the 
market with Gene Simmons Tongue. 
Ostensibly geared toward the revved-
up sex drive and hard rockin’ attitude 
of twentysomething males, Tongue 
takes its cue from Maxim, providing 
music and entertainment news with 
the obligatory scantily clad models. 
Unfortunately, it appears to be simply 
an ego-trip for Simmons, who writes, 
“We may not in fact have very much 
profound content. We will certainly 
not pretend we do.… The magazine 
will, however, be an extension of my 
personality.” If the 2002 Rosie debacle 
is any indicator of the success of these 
types of projects, the future does not 
look appetizing for Tongue. 
     Celebrity is certainly not syn-
onymous with longevity, and present 
anonymity does not eliminate the 
possibility of being the next big thing. 
It seems that in this economy, the pres-
sure of the market is forcing weaker 
competitors to fold. And what is the 
deciding factor? For once, it seems it 
all depends on quality.

D
ESPITE A DIFFICULT ECONOMY that has sliced into 
advertising sales, we still saw an increase in new maga-
zine launches last year. According to Mr. Magazine him-
self, University of Mississippi professor Samir Husni, 745 

new magazines hit the stands in 2002 compared with 702 in 2001.

Michael Colford, Assistant Director, Saugus 
Public Library, MA, writes LJ’s Magazines 
column

BOOKMARKS 
     bi-m. $29.70. Ed: Jon Phillips, 775 E.            
     Blithedale Ave., #393, Mill Valley, CA        
     94941-9929.
     www.bookmarksmagazine.com
For those looking for their next read but not 
wanting to wade through lengthy book re-

views, Bookmarks should 
be a primary reference. 
Similar in purpose to last 
year’s notable launch 
The Week, Bookmarks is 
something of a clearing-
house for information 
from primary sources. 
Writings from The At-
lantic Monthly, Boston 

Globe, and Entertainment Weekly are com-
piled into evaluations that are direct and to 
the point; in fact, a fi ve-star rating system is a 
streamlined alternative for readers who want 
a bare-bones analysis. While the magazine 
also includes a feature article or two (the most 
recent issue takes a look at Virginia Woolf), the 
reviews ranging from fi ction and biography to 
history and science are the meat of Bookmarks.

BUDGET LIVING 
     bi-m. $19.95. Ed: Sarah Gray Miller. 317  
     Madison Ave., Suite 2300, New York, 
     NY 10017; ISSN 1541-3675.
     www.budgetlivingmedia.com/
With articles on fashion, home design, fi nance, 
travel, entertaining, and crafts, Budget Living 
marries a hip sensibility with the DIY creativi-
ty and money-conscious attitude of the modern 
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Atlanta Journal-Constitution
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Books invade the magazine stand 
 
By Doug Rieder 
doug.rieder@timesnews.com 
 
This changed dramatically with Book magazine's September-October 2001 issue. 
On the cover was a life-sized portrait photo of author Sebastian Junger ("The 
Perfect Storm"), and inside was a letter from editor Jerome Kramer welcoming us to 
its radical redesign. 
 
"All in all, the magazine is cleaner and more contemporary than the previous 
model," Kramer wrote. 
 
One quick glance at its strong color photography and slick, professional illustrations 
told you this was no longer your father's magazine. 
 
And why shouldn't Book be brought kicking and screaming into the new 
millennium? Magazine lovers expect no less than bold photographs (usually of 
naked people) and professional illustrations (usually of naked people). (And as long 
as we're speaking in parentheses, why doesn't Rolling Stone get it over with and 
print nothing but pictures of naked women? They seem to have a lot more 
commitment to them these days than music.) 
 
The new issue of Book — November-December 2002 — features stories about the 
ubiquitous Donna Tartt ("The Little Friend"), Dave Barry ("Tricky Business"), 
Michael Connelly ("Chasing the Dime"), John McCain ("Worth the Fighting For") 
and José Saramago ("The Cave"). 
 
Tartt's cover photo isn't as humongous as Junger's was, but the format of the 
redesigned magazine remains the same: Short, easily digestible tidbits in the front 
(In the Margins, Biography, Crimetime, Group Dynamics, For Young Readers); 
feature stories in the middle, mostly on authors but a good one this month, if 
somewhat premature, on "The Best of 2002"; and book reviews in the back. 
 
In all, the magazine reviews 40 to 50 books an issue, including poetry selections 
and audio books. About seven of them are given full-length treatment by the 
magazine's 14-person reviewer staff, which includes Sven Birkets and Terry Teach-
out. And all books are alphabetically listed in a helpful index. 
 
 
 
Pages is bigger than Book, both physically and by page count (112 to 92 this 
month). There's tons of front-of-the-book material and loads of author profiles, but 
it's not as well-edited and designed as Book. 
 
In addition, there's a certain rah-rahness to Pages — magnified by the lack of 
reviews — that makes it seem more partial to publishers than readers. Not every 
author and book can be as interesting as they're profiled here. 
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If Pages disappoints, Bookmarks — "for everyone who hasn't read everything" — 
should help balance the scale. In an age where magazines are nothing if not 
superficial, Bookmarks is thorough with a capital "T." This month's issue has only 
two feature stories — on Charles Dickens and Carol Shields — but it devotes six 
pages to each of them. 
 
And if you like to read book reviews, you've come to the right mag. Here, you get 
opening remarks, followed by critical themes, critical insight and a critical summary 
of the critical insights. Which all sounds critically critical. 
 
Critical insights are actually one-paragraph signed excerpts from book reviews in 
the New York Times, Boston Globe, Wall Street Journal, USA Today, 
Entertainment Weekly, Esquire, Salon.com and other places. Each of them is rated 
by Bookmarks on a five-star scale, and then they're all boiled down into a "final 
rating." Sounds portentous, doesn't it? Like "final resting place." 
 
In its November-December 2002 premiere issue, Bookmarks rated, reviewed, and 
excerpted reviews of 60 books. It also provides a handy list of its favorites from the 
issue — "12 Books to Start Reading NOW!" 
 
If you can't find something of interest here, you better go back to Rolling Stone and 
Christine Aguilera. 
 
 
 
Yet sometimes you just don't feel like jumping right back into Chapter 63 of 
Stephen Wolfram's 1,263-page "A New Kind of Science." 
 
Sometimes — after a hard day when you're feeling a little superficial yourself — 
you don't mind discovering that "Signs" director M. Night Shyamalan likes reading 
Joseph Campbell. Or that Birmingham's Irondale Café was the inspiration for 
Fannie Flagg's "Fried Green Tomatoes at the Whistle Stop Café." 
 
Fortified with such vital meaninglessness, you're more than ready to attack 
Wolfram's Rule 30 of the cellular automata theory. 
 
Or maybe that's just me. 
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