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5% | g | VOMRE x| e
1 1/dtiEE 54.2 59.2
2 2 AR 46.3 49.0
3 RES=E 35.1 38.8
4 4 %4fEE 32.7 36.7
5 6 HEIIE 30.2 29.0
6 1=BE 28.7 28.7
7 9| KR FF 24.1 24.8
8 10 EHE 24.0 24.1
9 11AJIE 23.3 22.6
10 8 fam g 21.4 25.4
11 5| EI5IE 20.0 29.2
12 19|52 17.6 17.3
13 17 258 17.2 17.7
14 18 B IR 16.8 174
15 32 KH8 16.5 14.0
16 13 EER 16.3 20.8
17 25 EHZE 15.8 16.2
18 0 ELER 15.4 14.3
19 25 FEIE 14.9 16.2
20 14 FEE 14.4 19.0
21 15 BEAE 14.2 17.8
21 20 ERBE 14.2 17.1
23 1558 14.0 17.8
24 12 =12 134 21.0
25 38 EEE 13.1 11.3
26 IEET! 12.6 16.8
27 A1 EiRE 12.4 10.0
28 25 FELIE 12.0 16.2
29 24 508 11.9 16.5
30 KEY S 11.7 12.1
31 33 @ ILIE 114 13.4
32 43/ ILAE 11.3 9.8
33 M|FHER 10.9 10.0
34 36 FIINE 10.8 12.1
35 23 AR 10.5 16.6
36 28l 5FE 10.3 16.0
37 21U 8 10.0 16.8
38 45 {EE R 9.4 8.2
39 40 B8 9.2 10.2
39 465 EE 9.2 8.1
41 31 EHE 9.1 14.2
42 29 IxEIE 9.0 15.2
42 39 BEE 9.0 11.0
44 U ESE 8.6 12.4
45 44 BER 8.5 8.7
46 35 IFKIE 7.8 12.2
47 47 &R E 7.7 5.9
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